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Introduction 

Your Programme Handbook 
The purpose of this Handbook is to introduce you to your programme of study and to direct 

you to other general information about studying at SAE Institute and Middlesex University. 

The material in this document is as accurate as possible at the date of production; however, 

you will be informed of any major changes in a timely manner. 

Your comments on any improvements to this handbook are welcome. Please put them in 

writing (an email will suffice) with the name of the Programme Handbook to the Directorate 

of Academic and Student Services at registry_EU@sae.edu. 

Information in Alternative Formats 

This handbook can be found online on the student portal: https://campusonline.uk.sae.edu/  

If you have a disability which makes reading this handbook or navigating our website difficult 

and you would like to receive information in an alternative format, please contact your 

Academic Coordinator. 

We can supply sections from this publication as: 

• A Word document with enlarged type — sent by email or supplied on a CD or 

memory stick; 

• Printed copy on non-white paper; 

• Printed copy with enlarged type; 

• Braille. 

Other formats may be possible. We will do our best to respond promptly. To help us, please 

be as specific as you can about the information you require and include details of your 

disability. 

 

The SAE Institute Quality Manual & Regulations 

This handbook should be read in conjunction with The SAE Institute Quality Manual, 

available online at http://www.sae.edu/gbr/sae-regulations. 

The SAE Institute Quality Manual forms the framework for the provision and maintenance of 

academic quality and standards for all programmes offered by SAE Institutes in Europe, at 

all campuses offering SAE Institute programmes or awards, including Licensed operations, 

and at all campuses providing collaborative programmes or operations with Middlesex 

University. Local regulations may also be taken into consideration. 

Further regulations are available from Middlesex University’s website: 

http://www.mdx.ac.uk/regulations. Those regulations apply in cases where SAE Institute’s 

regulations do not apply or have been fully exhausted.
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Welcome to SAE Institute! 

SAE Institute was founded in 1976 by Tom Misner in Sydney, Australia offering post-

secondary courses in audio engineering and has grown to become the world’s largest 

practical creative media educator, currently with over 30 campuses in approximately 20 

countries and an expanded course portfolio in creative media technologies with a strong 

tradition of practical application and industry recognition. 

One of the world’s leading creative media institutions, SAE builds on a proud tradition of 

exceptional post-secondary education spanning 51 campuses in 25 countries. 

Thanks to our distinct model of hands-on learning and strong focus on industry and global 

engagement, many of our students have gone on to enrich the world with their creative 

talents winning Oscars, Grammys, BAFTAS and becoming digital entrepreneurs. 

With a commitment to preparing the next generation of creative workers our courses are 

industry-focused, practice-based and taught by a specialist community of leading 

practitioners. 

Our state-of-the-art campuses are located in the thriving digital hubs of London, Liverpool, 

Oxford and Glasgow, inspiring students to not only work in but also to shape creative 

industries worldwide. 

SAE Institute is a member of Study UK and a listed body on the register of the Department 

for Business, Innovation & Skills. From 2018, SAE Institute UK has been registered with the 

Office for Students in the approved (fee cap) category. SAE Institute is the trading name of 

SAE Education Ltd. 
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Welcome from the Dean of SAE Institute UK 
 

I warmly welcome you as you continue your education here 

at SAE Institute. 

Ahead of you is a programme consisting of knowledge, 

challenge and experience. During your time in the programme, I 

encourage you to actively participate in every opportunity  and 

challenge yourself to push your limits. Discuss and debate ideas 

both in class and outside. Strive to learn more than what is 

written, spoken or given. Always remember that knowledge is 

not just transferred, it is acquired. 

During your time in the degree programme at SAE Institute you will develop your skills, talent 

and career, and also form friendships and discover working relationships. 

With the qualified and skilled staff, well equipped facilities and carefully crafted curricula, I 

assure you of an invaluable educational experience during your time at SAE Institute. You 

will engage in research whilst also learning advanced practical skills and techniques in your 

chosen programme of study and hands on experience in juggling many projects and 

deadlines. 

I encourage you to take advantage of every opportunity so that at the end of your time as a 

student here, you should be able to proudly say that you worked hard and earned your 

degree. 

Thank you for choosing SAE. I wish you an exciting, challenging and rewarding time with the 

Institute and the very best in your future. 

Saad Qureshi 

Dean UK, SAE Institute 
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Introduction to Middlesex University 
 

Although you will enrol at and attend SAE Institute the BA/BSc (Hons) Music Business 

programme is validated by Middlesex University and therefore you are a student of both. 

Within Middlesex University the programme is part of the School of Media and Performing 

arts. 

Being a student with Middlesex means the following: 

• If you successfully complete the programme you will receive the Middlesex 

qualification of BA (Hons) or BSc (Hons) Music Business; 

• You may attend the appropriate Middlesex graduation ceremony; 

• You do not receive a Middlesex ID card but your own SAE Institute ID may mention 
the University; 

• You are not a member of the Middlesex University Students’ Union; 

• Where SAE Institute’s regulations do not apply or have been fully exhausted, the 

programme you are enrolled on abides by Middlesex University Regulations which 
are available online at: http://www.mdx.ac.uk/about-us/policies/university-regulations. 

 

This list is not exhaustive and therefore please contact your Academic Coordinator if you 

have any questions about your entitlements as a Middlesex student. 

Appeals 

Please note that SAE Institute uses its own regulations for handling student appeals; A07 

Academic Grievance Policy and G05 Non-Academic Grievance Policy. More information 

about the appeal process is available in a later chapter of this document. 

 

Academic Misconduct 

Please note that SAE Institute uses its own regulations for handling academic misconduct. 

More information about Academic Honesty is available from A03 Academic Honesty Policy 

on your student portal or on our website. 

 

Other Documents 

The following are also important documents which relate to the academic relationship 

between SAE Institute and Middlesex University: 

 

The Memorandum of Cooperation 

This is the formal agreement between Middlesex University and SAE Institute on 

the delivery of the Programme. The Memorandum, among other things, sets out 

the responsibilities of both SAE Institute and Middlesex University. In brief these 

include: Insert an outline of the responsibilities of each partner as per the MoC. 

This does not need to be a full list, just points of relevance to students (e.g. 

access to facilities at Middlesex, link tutor attendance at Boards of study, 

arrangements for appeals and complaints, etc.). 

 

Quality Assurance Agency for Higher Education (QAA) UK Quality Code 

The QAA is an independent agency appointed by the UK Government to be 

responsible for upholding the academic quality and standards of all universities 

and colleges in the UK.  The QAA produce the UK Quality Code which outlines 
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the key expectations placed on all UK Higher Education providers.  There is a 

specific chapter on how institutions should manage partnership arrangements, 

such as the programme you are now enrolled on.  

 

The QAA also review higher education providers (including Middlesex) to ensure 

that it is operating in line with the Quality Code and providing the best academic 

experience for its students. You can also learn more about Quality Assurance 

from watching two short videos designed specifically for students in Higher 

Education, which are available on line at: http://www.qaa.ac.uk/quality-code. 

Academic Calendar 
You are allocated to timetabled lectures, labs, seminars, and workshops based upon 

your module registrations. If your timetable is incomplete or if you have any queries 

about your timetable then please contact your Programme Coordinator. 

 

Unlike most universities, SAE Institute normally offers degree course intakes more than 

once in each calendar year. These dates vary from one Degree Centre to another and 

may be influenced by demand and local resources. Information regarding course 

schedules, class times and other important events is provided at each Centre and 

Campus Academic Coordinators can be consulted for clarification. For students wishing 

to transfer between colleges, details regarding the schedules at the branch to which you 

wish to transfer can be obtained from your local administration department who will also 

advise you of the most suitable timing for your transfer. 

 

SAE UK terms for the academic year 2019/20 will run as follows: 

• 19T3: 9 September 2019 to 10 January 2020 (incl. campus closure) 

• 20T1: 13 January to 1 May 2020 

• 20T2: 5 May to 6 September 2020 (incl. campus closure) 

For a copy of your full academic calendar, please go to our website at: 

http://www.sae.edu/gbr/term-dates 
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Part One: Programme Details 

Your Programme 
The BA/BSc (Hons) Music Business is validated and awarded by Middlesex University. 

This means that students successfully completing all modules of their selected 

programme will receive a Middlesex University degree certificate and may, if they wish, 

attend the appropriate Middlesex University graduation ceremony. Students enrol as 

students of SAE Institute and, once their enrolment has been confirmed, they are 

registered with the University by the relevant SAE administrative department. 

 

If you do not complete the full programme you may be given a Diploma Supplement 

recording any individual modules that were completed, and in some cases exit awards of 

the Certificate of Higher Education or Diploma of Higher Education may be made where 

the requirements for the award have been met. 

 

Details on the course layout and delivery mode can be seen below: 
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Further details about the programme and modules can be found in the programme 

specifications and module narratives. Please note that the 180 credits for the SAE 

Diploma will only be awarded to students who successfully complete a programme 

validated by Middlesex University following the SAE Diploma. 
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Your Modules 

This course is designed to offer opportunities and benefits not only to students interested 

in a career in the business areas, but also to creative and practitioners who create and 

produce music, and may be interested in self-management and distribution as well as 

developing the industry knowledge and entrepreneurial skills required to pursue a 

successful career in the music business. 

 

Entrepreneurship, professional practice and transferrable skills are essential attributes 

needed to develop and maintain a carer in the music industry. The music business 

degree is managed and taught by industry professionals and practitioners with years of 

experience, across the key areas of the music industry. With close links to the industry, 

you’ll also benefit from guest lectures, seminars, workshops and have the opportunity to 

take part in masterclasses with industry experts such as managers and record label 

executives. 

 

A full in depth breakdown of the modules you will be expected to complete can be found 

on our website: https://www.sae.edu/gbr/babsc-hons-music-business. 

 

Please check electives lists on each of our individual campuses pages as local 

availability may vary. Please speak with your Academic Coordinator or faculty 

members for further information on which electives run on your campus. 

 

Please be advised that in those programmes where both BA and BSc awards are 

available, the distinction between BA and BSc is determined by the orientation of the 

final major project (modules CMN6301 and CMN6302).  

 

During the development of your major project proposal, your preference for BA or BSc 

will be explored, and you will be offered tutorial guidance about specific BA or BSc 

issues when planning the work you will submit for assessment. Up to the point when 

your Major Project Proposal is formally approved, you may request to change your 

intended award from BA to BSc or vice versa; any such request is subject to approval by 

your appointed supervisor and the Academic Coordinator. 

 

Your Major Project Proposal must contain a convincing justification of the creative, 

artistic elements that is appropriate for a BA and technological, or the technical and 

scientific elements in the final project that is appropriate for a BSc. Guidance about this 

is given in tutorials prior to submission of the Major Project Proposal. 

 

Should an unsuccessful attempt be made at level 6 on CMN6301 or CMN6302, you may 

be eligible to exit the course with a Bachelors degree. This will be without Honours, and 

at the ultimate discretion of your Academic Coordinator. Please note that you must aim 

to complete the programme you have enrolled on, and engagement with the Major 

Project with a genuine intention to complete is a requirement of both SAE and Middlesex 

University. If it is deemed that you are not making sufficient academic progress, this may 

lead to a review of your enrolment status on the course. 
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Quality Assurance 
 

How your Programme is Quality Assured 

You may have not heard the terms 'quality assurance', 'academic quality', 'academic 

standards' before and now you have you may think they have nothing to do with you, 

however these terms are important to you and your programme. The below definitions 

explain why: 

 

'Quality' refers to how well SAE Institute and Middlesex support you in your 

learning and covers the following areas: the teaching, the support available, the 

resources available, and how you are assessed. 

'Standards' refers to the level of achievement you need to succeed on your 

course and get your qualification. Standards should not vary from one higher 

education provider to another. 

Having both quality and standards means that you and everyone else can have 

confidence in your degree and your education. 

Quality assurance is therefore mainly about maintaining standards and ensuring you 

have the best possible experience at SAE Institute. Middlesex University has a range of 

quality assurance processes and procedures (please	 see	 their	 LQEH	here) which include 

the following: 

 

● Institutional Approval – This is the process that confirms whether Middlesex 

University will enter a partnership. 

● Programme approval and validation –The process a programme must go 

through before it can run. 

● Collaborative review – A process which looks at programmes every 6 years to 

see how they have been running. 

● Annual monitoring – How the University reviews how programmes are doing 

every year. 

● External Examining – Independent moderators who help ensure academic 

standards are being met but are also comparable nationally. 

● Student feedback and representation – This includes student surveys, Boards of 

Study and student representation. 

 

Further information on quality assurance and enhancement can be found here: 

http://www.sae.edu/gbr/quality-assurance 
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Your Programme Team 
Campus Directors 

Glasgow: Tommy Wylie (t.wylie@sae.edu) 

Liverpool: Michael Carroll (m.carroll@sae.edu) 

London: Nathan Loughran (n.loughran@sae.edu) 

Oxford: Richard Peirson (r.peirson@sae.edu) 

Academic Coordinators 

Glasgow: Dan Ashman (d.ashman@sae.edu) 

Liverpool: Kate Corbin (k.corbin@sae.edu) 

London: Robert Finder (r.finder@sae.edu) 

Oxford: Dean McCarthy (d.mccarthy@sae.edu) 

 

For further information on the names of teaching staff in each campus and their profiles, 

please visit http://www.sae.edu/gbr/staff. 

 

Learning, Teaching and Assessment 
The learning, teaching and assessment approaches used throughout your programme 

will encourage you to be actively involved in your learning and to cooperate with other 

students. We aim to give you prompt feedback on your learning as well as opportunities 

to reflect upon and learn from that feedback. 

 

Learning and Teaching Methods 

You will be actively involved in a range of learning, teaching and assessment 

approaches as part of the BA/BSc (Hons) Music Business such active approaches aim to 

put you at the centre of your learning so you are involved and engaged in all  aspects of 

your assessment and learning. Your programme will require your active participation in 

learning activities and engagement with your fellow students both individually and 

collaboratively, working and learning with other students as part of a small group. 

Learning activities may also occur both within and outside the classroom. 

Your learning will also be supported by technology. Increasingly your tutors will be using 

existing and emerging learning technologies to engage you in e-learning activities. Your 

programme may be facilitated using a variety of media and online tools that will allow you 

flexible access to a diverse range of online resources and learning materials. Your 

lecturers will provide any support you may need whilst learning online. 

 

By engaging with e-learning you will also be developing skills which are essential for 

your learning and are also highly valued by employers. These include but are not limited 

to: working flexibly, communication, understanding of IT, team working and creating 

shared understandings based on quality resources and access to global expertise. 

Coursework 
Types of coursework include: 

• Written coursework: essays, exercises, technical logbooks, projects, dissertations, 

portfolios of written work, in-class tests, exams, etc. 
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• Practical coursework: recordings, short films, websites, games, etc. 

• Other coursework: presentations, viva voce, performances, exhibitions etc. 

• Online activities: through the VLE 

Handing in Coursework 

Deadlines for submission of coursework will be published within each module site on the 

Virtual Learning Environment. All written work should include the correct cover page, 

giving the necessary information, and all files should follow the guidance for correct 

nomenclature. For further details, please see the Submission & Formatting Guidelines 

available on the VLE. 

 

SAE Institute requires all students to submit coursework via the relevant module site on 

the Virtual Learning Environment, either directly to the site (for most written work) or 

through a Dropbox system (most media and practical work). You will be shown how to 

submit coursework on the VLE during induction. Do not give written assessed 

coursework directly to your tutor; coursework will not be accepted when submitted via e-

mail, in person to the lecturer by any other means than those specified here. 

 

Submitting Assignments in Hard Copy  

If there are technical problems with the Virtual Learning Environment, you may in special 

circumstances be notified by your Academic Coordinator that hard copy submissions will 

be accepted. 

A ‘Cover Sheet for Coursework’ form must be completed and you will be given a receipt 

of submission. The following information must be CLEARLY PRINTED on the front cover 

sheet of the coursework: 

• Student Name and Student Number 

• Intake 

• Module Number and Module Name 

• Assignment Name 

• Date of Submission 

Faculty will not allow any amendments (including additional pages) to the coursework 

once it has been submitted. Students are advised to take a copy of all their work prior to 

submission. SAE will not return coursework to the student to be changed under any 

circumstances. The coursework must be complete and final at the time of submission. 

Please note that coursework of students with financial holds will be accepted, but not be 

graded until any outstanding fees have been settled. 

 

You should ALWAYS keep copies of all your work (on personal data storage devices or 

online), especially assignment work for submission. This is to mitigate against the risk of 

file loss, file corruption, or other problems, and is necessary for your own protection. 

Software and hardware failures that are not the responsibility of SAE are not accepted as 

extenuating circumstances for assessment submission. 
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Deadlines 

It is important to meet deadlines for submitting coursework. The due dates will be confirmed 

no later than the first week of the module. Sometimes deadlines from different modules will 

come at the same time, and it is important to plan your workload to meet these deadlines. 

Coursework must be submitted on the Virtual Learning Environment no later than 6:00pm on 

the stipulated due date. 

 

Deferral of assessment of coursework is possible, but you should ensure that you are aware 

of the possible consequences of doing this. For more information see ‘Deferral of 

Assessment’ in this section. 

 

Working in Groups and Teamwork 

The ability to work in a team is an important skill for your future careers. And yet, even some 

of the brightest students dread assessment work that has to be completed in teams. 

Students feel that it is difficult to find a time when everyone is available to meet or that not all 

team-members put in the same amount of effort. 

 

However, when managed successfully, group work can be, in fact, a highly effective, 

enjoyable and irreplaceable way of learning new ideas, testing your knowledge and 

producing high quality assignments. 

 

During your programme of study at SAE Institute you will invariably have some assessment 

tasks that you will need to complete in groups and the following guidelines should be useful: 

• Choose your group carefully and develop an understanding of the different 

learning styles and personality of your colleagues in the team. 

• Working with people who share your views, like your friends, may not be the best 

way to gain a variety of perspectives and ideas. 

• Assign specific roles to each team member such as team-leader, timekeeper, 

note-taker and so on. 

• Consider a formalised structure for team meetings where a member of the team 

takes minutes and documents the outcomes of each meeting – including tasks to 

be completed and a specified timescale. 

• Develop an understanding and appreciation of cultural differences. You have 

been provided with an opportunity to work with students from a wide range of 

countries in a rich diverse environment – use this opportunity to enhance your 

learning. 

Assessments and Results 
New students often ask: ‘How do I pass my modules?’ To do this you must complete all 

specified assessments to the minimum standard required. You will be assessed by various 

methods throughout your programme of study. Some modules are assessed by coursework 

only, some by examination and some by a mixture of both.  

 

Details of assessment tasks along with the grading scheme and requirements for submission 

of work are given in your Module Assessment Guidelines/Brief. 
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Many modules require all assessment components to be passed. At the beginning of 

each module you should ensure that you have a written statement of the assessment 

requirements from the lecturer, in the module narrative. 

 

You will get feedback on your performance in your assessed work. You may see your 

lecturer about feedback on your coursework, and it will be published in our Virtual 

Learning Environment. 

 

If you are unable to submit a coursework by its due date or attend a scheduled or re-sit 

examination, you should contact the Academic Coordinator or Programme Coordinator 

as soon as possible to apply for a deferral. 

Grading System 

SAE Institute uses Middlesex University’s 1-20 grading scale with 1 being the highest 

mark and 20 being the lowest. A grade of 16 is the minimum required to achieve a pass. 

Full details are available at www.mdx.ac.uk/regulations. 

 

The numerical grades (20-Point Scale) are detailed on the table below: 

 
For level 4 modules (1st year of an Honours degree, which do not contribute to determine the class of 

honours degree) the grade Y (ungraded pass) may be used 

In addition, the following administrative grades are used: 
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Publication of Results 

Module results will normally be published via the Virtual Learning Environment. If any results 

are still provisional then they will be clearly labelled as such. Final qualification results will be 

published following the Assessment Boards, held three times a year (see Academic Policy 

A09). 

 

If you experience any problems with accessing your results, you should contact your 

Programme Coordinator or Academic Coordinator. Note that we are not able to provide 

results over the telephone, or to assist students with ‘Financial Holds’. 

 

Academic Misconduct and Plagiarism 

It is important that you are aware of what constitutes academic misconduct. The following 

are some examples but note that this is not an exhaustive list: 

a. Breaking of the Examination Room rules; 

b. Obtaining or trying to obtain access to the examination papers prior to the exam; 

c. Failure to comply with instructions from the Invigilators; 

d. Behaviour of a manner likely to prejudice the chances of other candidate(s); 

e. Plagiarism, including self-plagiarism; 

f. Fraudulent reporting of source materials; 

g. Fraudulent reporting of experimental results, research or other investigative work; 

h. Colluding with others in the preparation or production of submitted work; 

i. The use or attempted use, of ghost-writing services for any part of assessment. 
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SAE Institute takes any case of Academic Misconduct seriously and you will face a penalty if 

found guilty regardless of whether it was unintentional or a first offence. We advise you to 

read policy A03 Academic Honesty carefully: http://www.sae.edu/gbr/sae-regulations 

 

Plagiarism is the presentation by a student, as his or her own work, of a body of material 

(written, visual or oral), which is wholly or partly the work of another. In fact, plagiarism 

extends to cover one’s own work previously assessed or published, which is also required to 

be properly referenced. Taking unfair advantage over other authors, students or oneself in 

this way is considered by SAE to be a serious offence. SAE Institute will take serious action 

against any student who plagiarises whether through negligence, foolishness or deliberate 

intent. Make sure written material, ideas, theories, formulae, etc. are acknowledged through 

the use of quotation marks, references and bibliographies. 

 

Information on the correct way of acknowledging work from other sources is available from 

the campus Virtual Learning Environment. 

 

Often it is an innocent mistake; a misunderstanding about what constitutes plagiarism or 

incorrect referencing. Sometimes, however, students are caught just plain cheating. Whether 

you deliberately cheated or accidentally failed to properly acknowledge the work of another, 

the penalty is the same. 

 

By not acknowledging other people’s work, you give yourself an unfair advantage over other 

students. SAE Institute has sophisticated technology (Turnitin) that will catch plagiarised 

work, so by doing it you may seriously affect the outcome of your degree. 

 

Re-Assessment 

If you do not pass a module at the first attempt, you are eligible for re-assessment once. 

You will find the following codes in your grades overview : 

RE  -    Resit examination 

RC  -    Resit coursework 

RA  -    Resit all components 

RO  -   Resit other 

 

Re-assessment must take place at the next available opportunity for assessment. A date will 

also be added alongside these codes showing when the assessment should take place. 

 

The deadlines for re-assessed coursework will be given to you by the Programme 

Coordinator and will normally be on or before the deadlines mentioned in the academic 

calendar. You may have to re-submit your coursework or complete a new assignment. 

Contact your Programme Coordinator for information about this. 
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Extenuating Circumstances 

Students who wish the Assessment Panel / Board to take account of extenuating 

circumstances (including health and other problems) which have affected their performance 

must bring them to the attention of the Assessment Board by informing their Academic 

Coordinator in writing prior to an assessment deadline by completing the online extenuating 

circumstances form available under Policy/Key Forms on AXIS. This notification must be 

accompanied, where appropriate, by documentary evidence (e.g. a medical certificate). This 

should be presented as soon as possible and before the date of final assessments. Any such 

information will be treated confidentially. 

 

Please note that reasons for Extenuating Circumstances are unforeseen circumstances such 

as ill health supported with a medical certificate, loss of accommodation or family 

bereavement. 

Extenuating circumstances will not include: 

a) proximity or number of examinations or other assessments; 

b) pressure of work; 

c) misreading of examination timetables; 

d) poor time management; 

e) scheduling of holidays or time abroad. 

Deferral of Assessment 

You must seek permission to defer part of the assessment in a module or the whole module 

to the next available opportunity, as shown on your student record. This can only be granted 

in exceptional circumstances and only when a reassessment opportunity will be available at 

a future point. To obtain a deferral, you must apply to the Academic Coordinator in writing, 

completing the online Deferral Form and submitting the relevant supporting documentation, 

e.g. medical certificates. 

 

The deadline for applying for a deferral is within two weeks of the date of the missed 

assessment. Processing of a deferral may take a maximum of 10 working days and the 

student will be informed by email once a decision has been made. 

 

A deferral is denoted by a grade ‘I’, followed by a code to show which part of the assessment 

is deferred: 

 

DE - Deferred examination  

DA - Deferred all 

DC - Deferred coursework  

DO - Deferred other 

 

Students must take care in deciding to defer modules: if you are on an Honours degree 

programme you may be moved to an Ordinary degree track until you catch up. You will not 

be permitted to progress as a full- time student, if you fall more than 30 credit points behind 

the normal rate of progress. Please note that moving to part-time mode may have funding 

implications and you are advised to contact your funding agency for details. 
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Deferred examinations must be taken at the next available assessment opportunity and 

deferred coursework must be completed and handed in on or before the next final 

coursework deadline. Failure to do so will result in failure in that assessment. 
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Part Two - Resources and Student Support 

 

Student Voice: Your Feedback 
SAE Institute values the importance of the student voice and student feedback within 

the programme of study and always seeks to respond to student feedback in a positive 

and timely fashion. 

From time to time SAE Institute will distribute surveys to elicit your views on the quality 

of the services offered by SAE Institute and your student experience on areas other 

than your programme of study. These surveys will be completely anonymous. We will 

try not to send you too many surveys, but if you do receive one then please remember 

that your responses do count and they do make a difference feedback can also be 

given by the class appointed student representatives. 

End-of-Trimester Programme Feedback Survey 

Module feedback surveys are conducted towards the end of each trimester. These 

surveys are completely anonymous, and seeks your views on your programme 

experience including comments on the teaching and learning environment at SAE, 

organisation and management of the programme, academic support, learning 

resources and your personal development. You can expect to receive updates on any 

issues that have been identified and the measures taken to resolve any problems. 

Programme feedback survey results will be an item for discussion during Boards of 

Study and will, where necessary, be reported upon during the quality/annual 

monitoring process. The whole feedback process will also be reviewed on a regular 

basis, to ensure that it is effective in helping provide a good quality experience for 

students. 

Boards of Study 

The Boards of Study are one of the main formal channels of communication between 

staff and students. They are a forum in which students (through the class appointed 

student representative) and staff can constructively discuss areas of good practice as 

well as areas needing improvement, with the collective aim of enhancing the student 

experience. Students and Staff should both be given assurances they will not be 

penalised for raising issues at a Board of Study. 

 

Boards of Study occur each trimester, typically in week 7, and your class appointed 

Student Representative will ask for programme feedback from you to report to staff at 

the meeting. You will also be given feedback from both staff and the class appointed 

Student Representative on the outcomes of the feedback. 
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The dates of the Boards of Study for 2019/20 are: 

• 19T3: 21-25 October 

• 20T1: 24-28 February 

• 20T2: 15-19 June 

Minutes and actions from previous Boards of Study should be made available to you 

through Campus Online. Further guidance on the Board of Studies can be found here: 

http://www.sae.edu/gbr/student-voice. 

Becoming a Student Representative 

A Student Representative is an elected member of a class who represents their fellow 

students in dealings with SAE. The Student Representative is an intermediary between 

students and staff. 

  

We have Student Representatives in order to make communication between the staff and 

the student body as easy as possible. 

 

Student Representatives are democratically elected by their class. This is done by the 

students but facilitated by the Student Experience Team. Once elected, a Student 

Representative may elect a deputy representative to fill in for them if they cannot make a 

meeting.  

 

Individual students can choose to speak with staff members directly.  Sometimes, however, 

they may prefer to explain their concerns to their Student Representative, and have the 

Student Representative pass this on to the relevant staff member. As Student 

Representatives will be called in to regular meetings, this also provides more structured 

opportunities to give feedback. 

 

As a representative you can receive a certificate that recognises your representational 

achievement. For the certificate you will have to attend the pass the online training 

sessions and be present at the Board of Studies each term. This is a great opportunity and 

will add value to your CV. Please speak to your Programme Coordinator for more 

information. 

Lead Student Representative 

 
Each campus has a lead Student Representative who can be nominated from the current 

Student Representatives or be a standard student. The lead Student Representative holds 

a more substantial role and will support SAE in a number of endeavours, including, but not 

limited to;  

 
• Input regarding new policies and strategies;  
• Input on managerial decisions when required, both regional and nationally;  

• Supporting new initiatives to improve student experience;  

• Assisting SAE in procedure, such as complaints. 
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The lead Student Representative will also hold the same responsibilities as a standard 

Student Representative.  

How We Consider Your Feedback 

The feedback you give through your student reps, through surveys and at Boards of Study 

meetings plays an important part in reviewing the programme during and at the end of the 

academic year. Some of the changes we have made to the programme have been a result 

of student feedback. Should you like to find out more about these, please contact the 

Academic Coordinator. 

 

The Student Protection Plan 
One of the Middlesex University core values is ‘We put students first’.  We have a 

regulatory framework to support student continuation of study. The Student Protection Plan 

covers an assessment of the range of risks to the continuation of study for our 

students, and the measures put in place to mitigate those risks, arrangements for refund 

and compensation. Full details of the Student Protection Plan are available here. 

 

Learning Resources, IT and Library 
Learning resources will vary slightly from one SAE Institute to another. However, SAE 

policy is to support theoretical tuition with a substantial practical component and, in serving 

this purpose, to provide and maintain technical resources akin to those found in the 

relevant industries. In this regard, SAE is a forerunner. For practical tuition and project 

development, students in all disciplines have access to a wide variety of industry-standard 

formats, studios, recording, capturing, editing and mixing technologies and computer 

software. 

 

At programme commencement, you will be given comprehensive guidelines regarding the 

access that you have to the learning resources at your chosen Degree Centre. Online 

resources are available across all campuses for access to technical information, journal 

articles etc. E-learning material will increasingly be made available, including the following 

(correct at time of printing): 

• AES E-library 

• ACM Digital Library 

• JSTOR 

• ProQuest 

• Ebook Central 

For further information regarding online learning resources, see the Library & Learning 

Centre site on the Virtual Learning Environment, or look for details in the Campus Guide. 

 

Under the terms of the current Memorandum of Understanding, SAE students do not gain 

access to resources on Middlesex University campuses.  
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Virtual Learning Environment (VLE) 

Each module that you take at SAE will be supported by a VLE course site. Currently, SAE 

uses Moodle as a VLE. These sites will have a range of learning materials developed by 

programme lecturers, as well as links to important external learning resources; information 

on assignment requirements and deadlines; and much more. 

 

To access the VLE, please go to https://campusonline.uk.sae.edu and sign in using your 

student account. 

 

Email 

Every SAE UK student is issued with an email account, hosted through Gmail, upon 

enrolment. This account, based on your student number, will be the primary method used 

by SAE to contact you on a daily basis. It is essential that you check your email regularly, 

at a minimum once per day, as otherwise you may miss important communications or 

information relating to your programme, extra-curricular and special events, job 

opportunities, and anything else that SAE will contact you with regards to. 

 

Full information on how to access and begin using your student email will be given during 

induction; if you have any queries, please contact the Student Experience Officer at your 

campus. 

 

Your SAE email is subject to your student status. You will have access to your email 

throughout your studies at SAE and upon graduation as an alumni, however, if you 

withdraw, defer or suspend your studies you will lose access to your account.  

 

Learner Development 

Your campus, at their own discretion, may organise any additional extra curricular activities 

or assistance. For example, assistance with academic writing (essay writing, presentations, 

referencing), numeracy skills, etc., on a one-to-one or group basis.  In  some 

circumstances, students may be required to attend these seminars as part of their 

conditional or probationary enrolment terms. 

 

Lost Item and Replacement Charges 

Responsibility for a borrowed item is on the person who checked it out from the library. 

Even if the item is then passed on to somebody else, it is the staff member or student in 

whose name the item has been borrowed who retains responsibility. 

 

A record is kept of the condition of all library items. If a student borrows an item, and 

returns it with damage, they may be asked to replace the item (depending on the severity 

of the damage). In this case they may keep the damaged item, once a new one has been 

provided. Damage will be judged by the librarian. 

 

If an item has been lost, the student must replace it. 
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Student Support 
Although you are expected to be independent and to take responsibility for your own 

academic and personal life, there is still a lot of help available to support you throughout 

your programme. 

 

Your lecturers will direct your studies and ensure that you know what work you need to 

cover in any given module. Seek advice from academic staff either during their office hours 

or by email or telephone. 

 

In addition to lectures and seminars, students may book individual or group tutorials with 

their lecturer, supervisor/tutor, Programme Coordinator or Academic Coordinator.  

 

Student Experience Team 

The Student Experience Officers can assist you with any administrative queries, including, 

but not limited to, your enrolment, status confirmation letters, and your tuition  

fees.  

 

They can also offer you advice, support and information on a wide range of non-academic 

issues including finance, disability, issues relating to your general welfare and support.  

 

Help with assignments can also be obtained from the local Student Experience Officers 

who would normally be the first point of contact for student support.  

 

To find out the contact details for your local Student Experience Officer, please visit: 

http://www.sae.edu/gbr/student-voice 

 

Academic Coordinator and Programme Coordinators 

For all academic matters, the first point of call would be your Academic Coordinator or your 

Programme Coordinator. In addition, you may also have student support services available. 

 

The Dean 

The Dean has academic responsibility for a designated group of SAE Campuses and 

Degree Centres. They have responsibility to ensure that there is regulatory compliance, 

consistency in high-level academic course standards and comparable high quality student 

experience between the designated SAE Campuses and Degree Centres, with particular 

accountability for programs delivered in partnership with Middlesex University (MU). You 

can find their contact details in this Handbook, and can contact them directly if your query 

cannot be resolved at campus level. 

 

International Student Support 

SAE Institute is aware that students from overseas countries at any of its Degree 

Centres need additional support. This is the responsibility of Campus Managers and 

Academic Coordinators. 
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If you are studying in the UK on a Tier 4 study visa, you have the following 

responsibilities: 

• To study full time (apart from during the end of module study breaks, and 

during the Winter and Summer breaks); 

• To inform us immediately if you will be absent from your classes for any reason; 

• To maintain contact with us, and tell us immediately if you change your address 

or contact details; 

• To do no paid work; 

• Some students may be required to register at a police station. If this is the case 

for you, it will say on your visa; 

• To leave the UK when your visa expires. 

Please see your induction notes for more detailed information. If you have any 

questions, please contact Gina Caprio, Recruitment Manager, g.caprio@sae.edu. 

 

Campus Guides 
Guides to each of the four campuses that make up SAE UK can be found online here.  

These guides provide lots of useful information on all aspects of living and studying in the 

local area. They cover information on travel, things to do in the city, wellbeing activities 

relating to health and fitness, places to eat and drink, places to go out, SAE student 

discounts, student support, Disabled Students’ Allowance, bills (water, gas, electricity, wi-fi 

and council tax), GP and dentist registration, and vaccinations. 

Student Wellbeing 

Wellbeing Resources 

Every SAE Institute campus has a Student Experience Officer who is there to provide you 

with student support, helping you with academic and financial issues as well as being 

someone to turn and talk to if you need it. The Student Experience Team have links with 

local medical professional services and can support you in finding the right help. 

 

A comprehensive list of wellbeing resources and toolkits are available online via the Virtual 

Learning Environment.  

 

Please note that the mental health support services we provide should not be a substitute 

for seeking professional medical advice. If you are in immediate danger please contact 999 

- the UK emergency services. If you feel you need to speak to a medical professional then 

notify a member of the Student Experience Team as soon as possible and we will help you 

find the appropriate medical help. 

 

Disability Support Service 

SAE Institute is committed to ensuring wherever possible that their programmes are 

accessible to students with motor and learning difficulties. Due to the relatively small 

number of students enrolled on our programmes, SAE Institute does not provide  a 
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dedicated Disability Support Service department. The requirements of students with 

disabilities are dealt with on a case by case basis in consultation with the Academic 

Coordinator and college management whereby, if possible, suitable provision is agreed 

prior to such students enrolling on their programme of study. 

 

Examples of special provision include: 

 

1) Additional time for dyslexic students to complete examinations. Students 

on the Diploma year of the degree, for example, typically have an extra 

½ hour on top of the standard 2-hour examinations 

2) Students with ADHD may, if required, sit exams in a separate room from 

other students 

3) Students with dyslexia may be allocated additional time beyond the 

normal deadline to complete written assignments 

4) Provision is made for wheelchair users. Classrooms and practical areas 

(workstations and studios) at some SAE Institute campuses are 

accessible to wheelchair users, and toilets with disabled facilities are 

provided throughout the college. 

 

Further Information on our student support within SAE can be found here: 

http://www.sae.edu/gbr/student-support 

 

In order for SAE Institute to negotiate suitable provision, prospective students must be 

registered with the NHS (or local relevant health authority) and formally disclose any 

disabilities they are known to have in their application form. The application must include 

evidence of the nature and scope of their condition, for example medical certificates or 

education psychologist’s report. All applications are treated in the strictest confidence. 

 

Students who are diagnosed, develop or suspect that they have developed, a disability or 

learning difficulty during the course of their studies are advised to inform the Academic 

Coordinator at the earliest opportunity. 

 

Attendance 
While SAE encourages students to achieve 100% attendance on their programme of study, 

we operate a 85% minimum attendance requirement for all classes and reserve the right to 

cancel a student’s course registration, it is the student’s responsibility to ensure that they 

meet all attendance requirements stipulated for each module of study. 

 

Failure to meet the minimum attendance requirements may result in module failure, 

exclusion or programme cancellation. Exceptions will only be granted in the case of 

demonstrable extenuating circumstances and, should non-attendance have resulted for 

medical reasons, the student will be required to present the appropriate medical 

certificates. In certain circumstances, non-attendance of theory classes may result in a ban 

on the use of practical resources and facilities. 
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Online support material on the Virtual Learning Environment is provided as a guide to the 

content of the class but is no substitute for interaction with your lecturer and classmates. 

 

The ‘X’ assessment grade is applied to your module if you fail to participate in the learning 

processes of a module (as specified in the programme handbook) for which you are 

registered. It is not a ‘punishment’ for poor attendance but a recognition that you have not 

been able to prepare yourself for assessment in the content of the module. It is also given 

when you drop a module without formally removing it from your registered programme of 

study. 

 

You must be available to attend all formal assessments at the scheduled times, including 

viva voce examinations. Failure to attend an assessment or submit coursework by the 

deadline without having obtained a prior approval will result in failure in the module with a 

grade 20. Any resubmission or resit opportunities must be completed at the next available 

opportunity. Administrative fees may be applicable for each instance of resubmission or 

resit. 

 

Students who have applied for funding should note that most lenders will monitor 

attendance and that financial support may not be on-going in the event of attendance 

falling below the stated minimum. 

 

Where students are studying under country-specific student visas, SAE Institute is obliged 

to inform government authorities if attendance falls below the required minimum. Under 

these circumstances, a student could lose their right to hold a student visa and may be 

required, under immigration legislation, to leave their country of study. 

 

Punctuality and Arriving Late to Class 

You should arrive to your class on time. Students are expected to attend all scheduled 

classes and prescribed activities on time. Students who arrive more than 15 minutes late 

will not be permitted to enter the classroom until the next available opportunity, to ensure 

classes are not interrupted. Please remember that your late arrival diminishes your own 

learning experience and disturbs your fellow classmates. 

 

Students arriving late for class will be marked as ‘Late’ for attendance. Students who arrive 

more than 15 minutes late may be marked as ‘Absent’ at the discretion of the lecturer. 

 

Absence from SAE Institute 

 

It is your responsibility to: 

• Report any period of absence, in the case of unavoidable circumstances only, to 

Student Services within 7 calendar days of the absence period by filing the online 

‘Request for Authorised Absence’ form available under policy/key forms on AXIS. 

• Fill in the online ‘Request for Authorised Absence’ accurately and completely, and 

to attach valid evidence as proof of excused absence. 
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• Inform Student Services immediately in writing if you are withdrawing / interrupting 

from a programme of study by filling the online Cessation of Studies form on AXIS. 

• As a matter of courtesy, if you cannot attend a scheduled class for any reason you 

should email your lecturer to explain your absence. 

If you do not attend the scheduled classes for your modules for 4 consecutive weeks at 

any time during an academic year, and are not able to provide a satisfactory explanation to 

your Academic Coordinator, SAE Institute has the right to withdraw you from your 

programme. 

 

Prolonged absence may put your Student Visa at risk and you may be required to leave 

the country. 

 

Transferring 
 

Subject to appropriate scheduling and availability, students enrolled in SAE Institute 

courses have the option to transfer between campuses within their region or group of 

campuses, and in some cases may wish to transfer internationally. Where the courses are 

the same and awarded by the same awarding body such as Middlesex University, the 

process is likely to be more straightforward. Where the awarding body of the programmes 

and at the campuses are different then the process of transfer will need to be examined 

and may need to consider the Academic Credit and RPL policy if possible. 

 

If a student wishes to transfer to another campus at an appropriate point in their course of 

studies, this shall always be subject to the agreement of the receiving campus, and 

students should be advised to investigate closely any possible impact on their studies and 

financial support arrangements. At all times transfers should be arranged with plenty of 

notice and at a time in the academic year to enable minimum disruption to studies. Only 

common modules can be transferred and where elective modules offered in the campuses 

are the same. 

For more information speak to your Academic Coordinator.  

Deferring Your Studies 
If, for any reason (for example, serious illness), you need to interrupt your studies, you will 

need to receive permission from your Programme Coordinator to suspend your studies, 

and complete the online Cessation of Studies Form available under Policy/Key Forms on 

AXIS. This will record your period of absence and a place will be reserved for you when 

you are able to return. 

 

Students who interrupt their studies should be aware that their current academic 

programme cannot be guaranteed to resume following re-admission as if no interruption 

had occurred and that it is their responsibility to make themselves familiar with any 

changes in assessment policy or practice in the programme of study syllabus that may 

have taken place during their absence. 
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Where the length of temporary withdrawal from study is extensive, students must be aware 

of the maximum indicative length of a programme and the limit of time within which 

deferred assessment or reassessment is available. 

 

The maximum indicative length of registration for an Honours degree is 6 years. 

 

Withdrawing Your Studies 
We understand that everyone experiences difficulties at times, which may impact on 

their ability to study. If this happens to you, we hope that you do not decide to withdraw 

from or stop attending your course without talking to your Programme Coordinator or 

Student Services first. There may be alternatives available. If you still wish to withdraw, 

SAE Institute lays down formal regulations about withdrawal from SAE Institute. The 

main points are: 

• If you are withdrawing from SAE Institute please inform your Academic 

Coordinator in writing or by completing the online Cessation of Studies Form, 

without delay. 

• It is for you to decide whether it is more helpful for you to withdraw from SAE 

Institute temporarily (deferral) or permanently. 

• We strongly advise that you discuss this decision with your Programme 

Coordinator and your Academic Coordinator as there may be other options 

available to you such as interrupting your studies for a period (see ‘Deferring 

Your Studies’ in this section). Also, there will be financial implications to 

withdrawing and it is important that you fully understand what these are before 

making the final decision to withdraw. 

• It is important that you specify the date on which you are withdrawing as well as 

your last date of attendance, as this will impact on any financial liability that you 

may incur. 

Students may return to SAE Institute up to one year of withdrawal (or transfer to 

another campus/institution). Students wishing to return will need to inform the 

Academic Coordinator in writing. If you return more than one year after the date of 

withdrawal, interruption or transfer, you will need to complete a new application for 

admission via the Admissions Office. 
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Part Three - University Policies You Should Know 
 

Programme Regulations 

All of SAE’s regulations, policies and procedures can be found on our website: 

http://www.sae.edu/gbr/sae-regulations 

 

Code of Conduct 

SAE Institute expects all staff and students to behave in a manner which is deemed 

acceptable and respectful both to all internal colleagues and external members. The 

code of conduct is written in partnership with Middlesex University to ensure all of our 

staff and students are confidence in the integrity and professionalism of the Institute. 

 

Appeals and Complaints 

SAE Institute is committed to providing a collaborative and collegial learning and 

teaching environment by undertaking all necessary actions to resolve complaints 

relating to academic decisions and/or any operations of SAE Institute in a fair and 

expeditious manner. 

 

If you have a suggestion or a complaint about any aspect of your studies, please raise 

it with the person concerned in the first instance. If you are not satisfied with the 

outcome you can progress the matter through informal and formal procedures step by 

step up the management structure of SAE Institute. Students who wish to make a 

complaint, should read the following policies: 

 

A07 Academic Grievance Policy 

Circumstances may arise from time to time in which a student feels that the published 

examinations or assessment procedures have not been correctly followed and, that a 

review of the awarded result may be merited. A request of this nature constitutes an 

academic grievance. Academic grievances may also relate to decisions regarding 

student progress in a course of study. 

 

All other types of grievances are non-academic or general grievances. 

 

G05 Non-academic Grievance Policy 

This policy covers all types of grievances other than academic grievances relating to 

student results and student progression (as defined in A07 Academic Grievance 

Policy). These grievance procedures are intended to provide fair and timely resolution 

for all grievances concerned with general and procedural matters within the operations 

of SAE Institute.  

 

The complaints and grievance procedures of SAE Institute must be followed and have 

been fully exhausted before you can follow the Middlesex University “Complaints in 

relation to collaborative partner institutions” which can be found in the Middlesex 

University regulations: www.mdx.ac.uk/regulations 
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External Examiner Information 

External Examiners are one way we assure the academic quality of your programme.  

They are subject experts who help assure that your Middlesex award is comparable to 

that at other UK universities by reviewing the programme curriculum, the assessment 

and the learning resources.  Among other things they approve all exam papers before 

they are taken, attend the assessment board and write a report at the end of the year.  

You can obtain a copy of this report by contacting the academic coordinator at your 

campus. 

 

The External Examiner(s) for the Music Business programme are: 

● Prof. Kenny McAlpine, Melbourne Conservatorium of Music; 

● Dr Alan Salvadó Romero, Visiting Lecturer, Universitat Pompeu Fabra 

Barcelona; 

● Christian Huant, BA (Hons) Music Production Course Leader, BIMM; 

● Holger Zschenderlein, Course Leader MA Digital Music and Sound Arts, 

University of Brighton; 

● Dr Antigone Efstratoglou, Lecturer, Technological Educational Institute of 

Athens. 

 

The Chief External Examiner for SAE Institute is: 

● Prof. Kenny McAlpine, Melbourne Conservatorium of Music. 

 

IMPORTANT: It is inappropriate for you or any other student to make direct 

contact with an External Examiner. The appeal and complaints systems exist to 

allow you to express any concerns you have, including the marks you have been given 

for your performance. 

You can read more about the role of External Examiners and quality assurance on the 

QAA website: 

http://www.qaa.ac.uk/AssuringStandardsAndQuality/what-is-quality/pages/default.aspx 
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Appendix 1: Programme 
Specification(s) 

 

Music Business 
 
 
 

 
1. Programme title Music Business 

2. Awarding institution  Middlesex University 

3. Teaching institution  SAE Institute 

4. Details of accreditation by 
professional/statutory/regulatory body  

None 

5. Final qualification  BA/BSc 

6. Year of validation 
     Year of amendment 

2015 
2020 

7. Language of study English, German, Italian, Spanish, Swedish 

8. Mode of study Full/Part Time; On-campus/Distance 

 
9. Criteria for admission to the programme 
Selection Process 
SAE Institute looks for motivated individuals with the necessary academic and 
non-academic preparation who will benefit from the Institute’s learning 
environment and demonstrate they can successfully complete the programme 
of study. 
  

When assessing the academic suitability and potential of applicants we 
normally consider one or more of the following: 

1. Prior achievement in awarded qualifications 
2. Predicted achievement in qualifications currently being studied 
3. Personal statement or statement of purpose, for evidence of 

motivation and commitment to the chosen subject area(s) 
4. Evidence of previous production and creative practice, normally 

presented as a portfolio. 
5. An interview that allows us to find out more about you, to better 

understand your aspirations and interests and for you to learn 
more about us. 
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6.   Reference(s), for confirmation of academic potential and personal 
qualities 

7. Details of time spent at another Higher Education (HE) institution, 
even if the course was not completed. 

  

Degree Programme: University Entry Qualifications 

Offers are based on local university entry qualifications. Wherever 
possible, we will make offers to applicants using the UCAS Tariff or 
guidance from UK NARIC to determine the international equivalent. 
Normally we calculate UCAS tariff points from a minimum of 2 A levels (or 
equivalents such as BTEC qualifications) and would expect successful 
applicants to have achieved a minimum of 180 UCAS Tariff Points. 
 

We also count points from AS level qualifications (or equivalents) and these 
can be used in substitution for up to one A level. We accept students with a 
wide range of educational experiences and recognise a variety of 
qualifications, either on their own or in combination with others. This also 
includes a wide variety of international qualifications which are assessed 
using guidance from local  National Academic Recognition Information 
Centres. 
 
Diploma of Higher Education Programme: Entry Qualifications 
Offers are based on local secondary school qualifications (GCSE or equivalent). 
Normally successful applicants would have a minimum of GCSE grade C or higher in 
four subjects, including Mathematics and English (or (international) equivalent). 
 
Mature Applicants 
For applications from mature students, we also consider work and life 
experience. In such cases, SAE Institute requires applicants to provide 
satisfactory evidence of their ability to successfully complete the 
programme. Mature applicants will normally be interviewed and may be 
required to show a portfolio of their work. 
 
SAE Diploma 
Applicants for degree study who have successfully completed the relevant          
SAE Diploma may normally progress to the degree phase of the total            
programme and carry credit (120 credits at level 4 and 60 at level 5) towards               
the award. 

 
GCSE Requirements and Equivalents 
We normally require applicants to have an A*-C grade for both English and 
Mathematics GCSE or (international) equivalent. 
 
Language 
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For students whose first language is not the local language of teaching and assessment, 
we accept a range of language tests to check language proficiency. You must have 
taken the test within the last two years.The minimum entry requirement is that you are 
proficient in the local language of teaching and assessment at level B2 of the Common 
European Framework for Languages in each of the four components of language 
learning: 

•  Reading 
•  Writing 
•  Speaking 
•  Listening 

Your local campus can provide you with a list of common tests accepted by 
SAE Institute. 
 
10. Aims of the programme 

The programme aims to: 

● Provide the necessary skills to successfully 
operate in professional audio environments; 

● Provide the students with the flexibility, ambition and 
curiosity needed to reinvent, develop and maintain the 
music industry; 

● Provide a structured platform for students to nurture their 
independent, analytical, creative and enterprising approaches 
within the framework of local, regional and global business; 

● Offer the student opportunities to choose specialist areas of 
interest for in-depth study; 

● Promote the acquisition of knowledge of selected 
historical, contemporary and diverse cultural contexts 
within the music and entertainment industry; 

● Provide sufficient and appropriate subject knowledge and 
transferable skills for entry into a variety of fields and work 
opportunities, including postgraduate study; 

● Facilitate the acquisition of research skills pertinent to 
work and to further study. 
 

 

11. Programme outcomes 

A. Knowledge and understanding 
On completion of this programme the 
successful student will have 
knowledge and understanding of : 

A1 Business structures, 
routines, roles and legislation, 
particularly related to the music 
industry, including economics, 
money flows/revenue systems 

Teaching/learning methods 
Students gain knowledge 
and understanding 
through: 

● Framing their studies within 
module outlines, each of 
which includes specialist 
reading lists, and other 
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and Copyright, contracts & 
music law; 

 
A2 Music industry structure 
and organisations, including 
economics: money 
flows/revenue systems; 
 
A3 History of music, music 
industries and related 
cultures; 
 
A4 Marketing and Social 
Media methods and practice 
and Communication models, 
including the psychological 
principles behind them; 
 
A5 Project/time management 
models 

 

directed and self directed 
learning activities; 

● Specialist lectures and 
workshop sessions;  

● Self-directed study and 
active participation in 
tutorials and seminars; 

● Presenting ideas and 
engaging in presentations or 
debates with other students; 

● Participating actively in 
seminars and research 
supervisions or equivalent 
blended learning 

● Blended learning activities 
that engage students through 
a combination face to face 
and online learning activities. 

  
Assessment methods 
Students’ knowledge and understanding 
is assessed by: 

● Written assignments; 
● Examinations; 
● Seminar presentations; 
● Demonstrations; 
● Blended learning; 
● Other appropriate 

projects and forms of 
presentation, including 
creative and re- creative 
work; 

● Dissertation and/or 
project work. 

B. Cognitive (thinking) skills 
On completion of this programme the 
successful student will be able to: 
 

B1 Conduct self-directed 
research through the evaluation, 
selection, and application of 
relevant methodologies; 
 
B2 Solve problems creatively 
by utilising and/or adapting 

Teaching/learning methods 

● Engaging in written work 
in response to specific 
topics requiring 
critical/conceptual and 
analytical thinking; 

● Other work requiring the 
production of a product (or 
work) informed by reflective 
thinking and problem solving; 
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existing knowledge, identifying 
relevant solution strategies; 
 
B3 Systematically plan 
and develop business 
concepts, 
productions/recordings 
and live events; 
 
B4 Critically analyse cultural 
and market trends, proposals, 
statistics, management 
strategies and contracts; 
 
B5 Discuss & debate issues 
relating to the music industry 
and participate in negotiations. 

● Opportunities for 
theoretical and critical 
investigation by means of 
practical work; 

● Seminar discussions and 
debates; 

● Directed and independent 
critical reading; 

● Directed and independent 
research activities; 

● Lectures and individual and 
group tutorials; 

● Blended learning activities 
that engage students through 
a combination face to face 
and online learning activities. 

Assessment methods 
Students’ cognitive skills are assessed 
by: 

● Written assignments - 
long and short essays 
and other forms of 
continuous writing; 

● Research 
assignments and 
dissertation; 

● Seminar presentations - 
group and individual; 

● Workbooks and other 
collections of materials and 
dossiers; 

● Other appropriate projects 
and forms of presentation, 
including creative and re- 
creative work 

C. Practical skills 
On completion of the programme 
the successful student will be able 
to: 

C1 Manage a variety of media 
content to be able to market 
and manage artists and 
productions successfully; 
 
C2 Operate in a (music) 
business environment, from 
start-ups to specific roles in 

Teaching/learning methods 
  
Students learn practical skills through 
  

●    Lectures and individual 
and group tutorials or 
equivalent blended 
learning; 

● Practical workshop sessions; 
● Other work requiring the 

production of a product 
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marketing and management, 
working individually and in 
groups; 
 
C3 Create coherent portfolios of 
work and present and pitch 
ideas/products; 
 
C4 Effectively plan and 
manage projects including 
events, artist development and 
music production; 
 
C5 Design and write 
contracts; 
 
C6 See Opportunities in music 
related industries and “think 
outside the box” to develop 
innovative concepts; 

 
 

informed by critical 
thinking and problem 
solving; 

● Seminar discussions and 
debates or equivalent 
blended learning; 

● Directed and 
independent critical 
reading; 

● Directed and 
independent practical 
activity; 

● Blended learning activities 
that engage students 
through a combination face 
to face and online learning 
activities. 

 
  
  
Assessment methods 
Students’ practical skills are assessed by 

 
● Practical exams and assignments; 
● Short demonstrations and 

exercises; 
● Creative work, including 

the application of new 
technologies; 

● Seminar presentations, 
group and individual or 
equivalent blended learning; 

● Development of portfolio work; 
● Creative and investigative 

projects. 

D. Graduate skills 
On completion of this programme 
the successful student will be able 
to: 

D1 Personal and 
career development; 
D2 Effective learning;  

D3; Communication;  

D4 Teamwork; 

D5 Information technology;  

Teaching/learning methods 
  
Students acquire graduate skills through: 

  
● Learning activities 

embedded across all 
modules of the 
programme; 

● Engagement with 
scholarly work and 
research through directed 
assessment activities; 
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D6 Numeracy. 
 

● Direct and indirect exposure 
to and engagement with 
industry 

● Blended learning 
activities that engage 
students through a 
combination face to face 
and online learning 
activities. 

 
Assessment methods 
Students’ graduate skills are assessed by: 
a range of assessment tasks in modules 
across the programme (see assessment 
methods for (C) 

 
 
12. Programme structure (levels, modules, credits and progression requirements) 

12. 1 Overall structure of the programme 
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12.2 Levels and modules 
Level 4 (1) 

COMPULSORY OPTIONAL  PROGRESSION 
REQUIREMENTS 

Students must take 
all of the following: 

MBS4100 
CMN4200 
MBS4300 
MBS4400 

Students must also 
choose one from the 
following:  
 
Not applicable 

Students are required 
to successfully 
complete at least 90 
credits in total at 
Level 4 to progress to 
Level 5 with a 30 
credit deficit 
permitted at Level 4 
which must be made 
good by the end of 
Level 5. Progression 
with credit deficit is 
subject to approval by 
the Programme 
Progression 
Committee. 

Level 5 (2) 

COMPULSORY OPTIONAL  PROGRESSION 
REQUIREMENTS 

Students must take 
all of the following: 

MBS5100 
MBS5300 
MBS5400 

Students must also 
choose one from the 
following: 

  
CMN5201 
CMN5202  
AUD5203 
WBD5204 
FPR5204 

Students are required 
to successfully 
complete 120 credits 
in total at level 4 and 
at least 90 credits in 
total at Level 5 to 
progress to Level 6 
with a 30 credit deficit 
permitted at Level 5 
which must be made 
good by the end of 
Level 6. Progression 
with credit deficit is 
subject to approval by 
the Programme 
Progression 
Committee. 

Level 6 (3) 

COMPULSORY OPTIONAL  PROGRESSION 
REQUIREMENTS 
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Students must take all of 
the following: 
CMN6100 
 
 
 

Students must also choose 
one from the following: 
  
CMN6201 
CMN6202 
CMN6203 
CMN6204 
MBS6203 
MBS6204 
MBS6205 
MBS6206 
MBS6207 
 
AND  one of the following: 
 
CMN6301 
CMN6302 
 

Students are required to 
successfully complete 
120 credits at level 4, 120 
credits at level 5 and 120 
credits at level 6 for the 
award of an Honours 
degree. 
 

 
12.3 Non-compensatable modules (note statement in 12.2 regarding FHEQ levels) 
Module level Module code 

6 CMN6100 

6 CMN6301 

6 CMN6302 

 
13. Curriculum map  
See attached. 

 
14. Information about assessment regulations 
Assessment regulations conform to those of the University. Normally, assessment of 
theoretical work involves coursework, written tests, examinations and seminar 
contribution. Practical work involves progressive assessment, submission of logs, 
projects, and viva voce examination. These are graded by lecturers and moderated by 
the Module Leader or Programme Coordinator. 

 
In order to maintain comparability and standards between assessment in different 
locations and languages the University has agreed a special procedure for external 
examining, including appointment of a Chief External Examiner. 
 
Module grades are considered by local or regional Assessment Panels attended by the 
appropriate External Examiner. Recommendations of Panels are passed on to the 
Assessment Board, attended by the Chief External Examiner. 
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15. Placement opportunities, requirements and support (if applicable) 
There are no compulsory work placement requirements in the core programme 
modules. However, an Industry Engagement elective module allows students to pursue 
various forms of industry engagement including work placement, as part of their studies 
(The requirements of the industry engagement may be subject to local regulatory 
provisions). 

 
SAE monitors and supports all students undertaking the Industry Engagement 
module.SAE industry engagement officers will also actively promote various forms of 
industry engagement opportunities, events and work placements. 
 
16. Future careers (if applicable) 
SAE maintains an active dialogue with the creative industries to ensure that prospective 
employers are aware of our graduates. It is a primary objective that our students find 
success in their chosen careers. Employers regularly approach SAE seeking staff with 
suitable skills. During study, individual student progress is monitored by staff who will 
advise in situations where someone with a particular range of skills and expertise is 
being sought by a prospective employer. Students who meet the required criteria are put 
in touch directly with the individual or company seeking staff. SAE also encourages 
prospective employers to forward more general job offers and these are posted on the 
relevant college notice boards. Employment opportunities are also posted on SAE 
websites. 

 

SAE has established an Alumni Association, which encourages on-going dialogue and 

also helps to develop employment opportunities for graduates. 

 
17. Particular support for learning (if applicable) 
It has always been the policy of SAE to provide students with "real world" experience 
during their studies. This aim is achieved, in part, through the provision of industry 
standard equipment for all students, the extent of which makes SAE unique amongst 
training providers. 
 
Students on the programme have access to a wide range of specialist equipment and 
facilities which mirror what is to be found in a professional environment. All practical lab 
and studio time is staff supervised. By giving students access to such "high end" 
resources during their study, they will be better equipped to enter the industry without 
the delay normally associated with having to master the complex equipment in use. 
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Online resources are available for access to technical information, journal articles 
etc.E- learning material will increasingly be made available. 
 
18. JACS code (or other relevant coding 
system) IW375 Music management/music industry 

management/arts management 
N100 Business studies  
N212 Creative management 

19. Relevant QAA subject benchmark 
group(s) 

Communication, Media, Film and 
Cultural Studies; General Business and 
Management; 

 
20. Reference points 
 
•  Middlesex University Regulations; 
  
•   Middlesex University Learning and Quality Enhancement Handbook; 
  
•   QAA Quality Code; 
  
•   Higher Education Academy; 
  
•   Framework for Higher Education Qualifications (FHEQ); 
  
•   SAE Institute strategic directions; 
  
•   SAE Quality and Manual and Policies; 
 
21. Other information 
Please note programme specifications provide a concise summary of the main 
features of the programme and the learning outcomes that a typical student might 
reasonably be expected to achieve if s/he takes full advantage of the learning 
opportunities that are provided.  More detailed information about the programme can 
be found in the rest of your programme handbook and the university regulations. 
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Appendix 2: Curriculum Map 
 
Curriculum map for Music Business 
This section shows the highest level at which programme outcomes are to be achieved by all graduates, and 
maps programme learning outcomes against the modules in which they are assessed. 
 
Programme learning outcomes 
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Appendix 3: Module Narratives  
 
In this section you will find details of all the modules associated with your programme so 
that you can see what is involved in your programme and make any choices over option 
modules (if applicable). 
 
 

1. Module Code MBS4100 

2. Module Title 
Industry overview 

3. Level   
4 

4. Credit Points   
30 

5. Notional Learning Hours   
300 

6. Subject   
Music Business 

7. Module Leader   
tbc 

8. Module Restrictions     

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other 
Restrictions or 
Requirements 

None 

  
9.     Aims 
This module aims to introduce students to the structure of the music industries and 
its relevant sub-sectors, and to equip them with a comprehensive overview of 
popular music history and genre to provide a strong foundation for understanding 
reasons for trends and procedures in the existing industry. With this students will 
also develop basic aural and analytical skills. The module also aims to provide 
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students with a broad overview of the industry’s institutions, regulations and 
systems of revenue collections. 
  
10.  Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 

K1     Outline the infrastructure of the industry; 
K2     Identify key players in the industry and illustrate its value chain; 
K3    Illustrate systems for revenue collection and income flow; 
K4    Articulate historical development of music and its value to 
the entertainment industries. 

Skills  

S1 Illustrate the interplay between different industry players; 
S2 Employ appropriate use of industry terminology; 
S3 Identify aesthetic elements of a music genre/scene by aural analysis; 
S4 Summarise the regulatory systems of the industry 
 

  
11.  Syllabus 

The module is divided into two units as follows (indicative list of key subjects):  
Unit MBS4100.1: Music & Genre history 

●            Social, political and economic context 
●             History of music 
●             Aesthetics of music genres 
  

Unit MBS4100.2: Industry structures  
●         Historical perspective 
●          Industry overview 
●          Industry intermediaries 
●         Money flows and collecting agencies 
●         Contemporary issues and future perspective 
●     Writing of a project proposal and presentation 
●     Basics of SEO 
●     Writing for the web - best practices for writing the web content 

  
12.  Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials,       
presentations and independent study. Students will produce both practical         
and written work, and sit examinations to demonstrate that they have           
achieved the learning outcomes; (K1, K2, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for             
further independent study, and open up associated issues and invite          
student questions and subsequent discussion; (K1, K2) 
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Seminars and tutorials will enable students to engage critically with the           
module topics as well as providing opportunities to reflect on their learning            
and work in progress. Sessions may also include individual or group led            
presentations and be subject to peer review; (K1, K2, S1, S2, S3, S4) 
 
Practical skills will be facilitated in group demonstrations and workshop          
sessions, and students will also engage in individual/project group practical          
sessions in studio, labs workstation environments; (S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be         
organised on a team-work basis; (K1, K2, S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through 
independent self-directed activities, scaffolded through access to 
lecturer/supervisor/tutor support and guided study sessions; (K1, K2) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus 
and remote access to a variety of learning materials, through a combination of 
synchronous and asynchronous means; (K1, K2, S1, S2, S3, S4) 
  
13.  Assessment Weighting 
Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 
  
Coursework:                                                                                           100% 
Written Assignment  1 (K1, K3, S1, S2)                                                  (75%) 
Students are required to write an analytical essay of a modern musical genre 
and its place in the current music industries. Students must backtrack the 
sequence of genres that have lead to or influenced their choice and put this 
journey into an industrial context. Attention should be given to the economic 
systems affecting and affected by the stages of the genre. (4500 words)  
  
Presentation   (K2, K3, S2)                                                                      (25%) 
Students are required to discuss the working relationships between 3-4 
industry players, highlighting the economic, legal and logistical 
dependencies. Optional printed handout (or similar) and Q&A. (duration: 15 
minutes) 
 
14. Learning Materials  
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NB: The materials identified here are indicative and will be reviewed and updated 

annually. 

 
Essential 

Anderton, C., Dubber, A. and James, M. (2012) Understanding the music 
industries. London: SAGE. 
 
Goodall, H. (2013) The Story of Music. London: Chatto & Windus 
 
Harrison, A. (2014) Music - the business: The essential guide to the law and 
the deals. London: Virgin Books. 
 
Recommended 
Jones, G. (2009) Last shop standing: Whatever happened to record shops? 
London: Proper Music. 
 
Knopper, S. (2009) Appetite for self-destruction: The spectacular 
crash of the record industry in the digital age. London: Simon & 
Schuster. 
 
Martinuzzi, B. (2012) Presenting with Credibility: Practical Tools and 
Techniques for Effective Presentations. San Francisco: Six Seconds 
Emotional Intelligence Press. 
  
Milner, G. (2010) Perfecting sound forever: The story of recorded 
music. London: Granta. 
  
Millard, A. (2005) America on Record: A History of recorded sound. 
Cambridge: Cambridge University Press. 
  
Murphy, G. (2014) Cowboys and indies. New York: Thoman Dune Books. 
  
Passman, D. (2012) All you need to know about the music 
business. New York: Free Press. 
  
Taruskin, R. (2010) Oxford History of Western Music. Oxford: Oxford 
University Press 
  
Vinet, M (2004) Evolution of Modern Popular Music: A history of Blues, Jazz, 
Country, R&B, Rock and Rap . Vaudreuil-sur-le-Lac: Wadem Publishing.  
 
Wall, T. (2012) Studying popular music culture . London: SAGE. 
Music and Letters [online]. Available at http://ml.oxfordjournals.org/ 
 
Journal of Music Research Online [online]. Available at 
http://www.jmro.org.au/index.php/mca2 
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SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details 
 
  
15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code CMN4200 

2. Module Title Information, Communication and 
Professional Media Practice 

3. Level 4 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions UG 

d.  Other Restrictions 
or Requirements 

None 

  

9.  Aims 

This module aims to introduce the student to concepts and routines of academic 
research, critique and writing and develop tools for good study practice and 
management. It aims to introduce the student to theories of culture and 
communication, develop a basic understanding of the creative media industries 
and the students’ role as professional creative media practitioners. Together all of 
theses skills will help students to find relevance to wider career development in 
their studies and develop career development skills. 

  
10.  Learning Outcomes 

On successful completion of this module students will be able to: 

Knowledge 

K1 Summarise basics of learning theories and their application in learning, 
communication and teamwork 
K2 Explain academic practice, critical thinking and  reasons  for  their 
importance 

Page | 45  
 



Music Business  Programme Handbook 2018-19 

K3 Identify key players in the creative media industries and discuss their 
interplay with wider cultural, economical, political and geographical 
phenomena 
K4 Articulate a thought-through plan for development of a career, project or 
concept 

 

Skills 
S1 Derive tasks from goals, plan time and resources accordingly and 
manage working in group context 
S2 Present an objective argument succinctly in written form employing  a 
standard referencing system 
S3 Apply the most appropriate method of learning in a given scenario and 
adapt learning methods when needed 
S4 Discuss culture and communication in different media disciplines 
(audio, picture, film, web) 

  
11.  Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
 
Unit CMN4200.1: Study skills development & Project Management 

● Learning theories and methods 
● Introduction to basic concepts and tools of project management, 

including group and collaborative work 
● Tools for career development 
● Defining and developing goals and outcomes 

Unit CMN4200.2: Research, Writing skills and Media & Culture overview 
● Concepts of, practices in, and reasons for research 
● Writing skills (articles, essays, journals, reports, 

proposals) and the differences between concept 
development and presentation format 

● Essay structure, paragraph structure, sentence structure 
● Concept of a thesis/hypothesis 
● Ownership, intellectual copyright and plagiarism 
● Referencing, APA and Harvard 
● Introduction to culture and cultural movements 
● Overview of the creative media industries 

  
12.  Learning, Teaching and Assessment Strategy 

Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, and 
examinations to demonstrate that they have achieved the learning outcomes; (K1, 
K2, K3, K4, S1, S2, S3, S4) 

Lectures will introduce theoretical, critical/conceptual and technical issues related to 
the key topics of the syllabus; they will include guidance for further independent 
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study, and open up associated issues and invite student questions and subsequent 
discussion; (K1, K2, K3, K4, S3) 

Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also be facilitated by individual or group led presentations 
and be subject to peer review; (K2, K3, S2, S3, S4) 

Practical skills will be facilitated in group demonstrations and workshop sessions, 
and students will also engage in individual/project group practical sessions in 
studio, labs workstation environments. (S4) 
 
Where applicable, practical and theoretical learning activities will be organised on a 
team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 

A substantial part of students’ learning will be constructed through independent self 
directed activities, scaffolded through access to lecturer/supervisor/tutor support 
and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 

Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus 
and remote access to a variety of learning materials, through a combination of 
synchronous and asynchronous means; 

Students studying via distance education mode will utilize the VLE and the primary means 
of engagements with teaching staff and learning materials. 
  
13.  Assessment Weighting  
Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks 
linked to the summative assessment tasks. The formative assignments will provide 
a structured opportunity for students to receive formal feedback that will direct the 
learning for each summative assessment task. 

Summative Assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework: 100% 
Written Assignment 1 (K3, S2, S4) (40%) 
The student is required to write an essay comparing an aspect of their own 
discipline to another chosen discipline of creative media. (2500 words) 
  
Presentation (K3, S3) (20%) 
Students are required carry-out an analysis of a major work in a discipline that              
is not their own. The analysis should refer to theories of culture and industry              
covered in the module as well as linking it to other media/products in the same               
genre. The analysis should be submitted both in written form as well as a              
presentation, and their balance will be agreed with a tutor. Thought should be             
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given to the presentation formats and their appropriateness for the information           
to be communicated. (Duration: 10 minutes) 
 
Written Assignment 2 (K1, K2, K4, S1)                                                   (40%)  
Students are required to write a short report outlining their initial planned 
pathway into their industry of choice and how they can maximise learning 
during the programme. It should include a CV, cover letter and template for a 
project plan (project could be a study project). (2500 words) 
 
14.  Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated annually. 

Essential 

Dirksen, J (2012) Design for How People Learn. Berkley: Pearson Education. 
  
Pears, R., Shields, G.J. (2008) Cite Them Right: the essential referencing 
guide. Newcastle-upon-Tyne: Pear Tree Books. 
  
Storey, J. (2012) Cultural Theory And Popular Culture: An Introduction. 2nd Edition. 
Athens: University of Georgia Press. 
  
Recommended 

Ambrose, S.A., Bridges, M.W., DiPietro, M., Lovett, C. (2010) How Learning           
Works: Seven Research-Based Principles for Smart Teaching. San        
Fransisco: John Wiley & Sons. 

Bently, L., Sherman, B. (2008) Intellectual Property Law. New York: 
Oxford University, Press, USA. 

Cottrell, S. (2011) Critical Thinking Skills: Developing Effective Analysis 
and Argument. Basingstoke: Palgrave Macmillan. 

Frey, N., Fisher, D., Everlove, S. (2009) Productive Group Work - How to 
Engage Students, Build Teamwork, and Promote Understanding. Alexandria 
VA: ASCD. 

Godfrey, J. (2013) How to Use Your Reading in Your Essays. 1st Edition. 
Basingstoke: Palgrave Macmillan 

Hanna, S.L., Radtke, D., Sugett, R. (2008) Career by Design: Communicating 
Your Way to Success. 4th Edition. Upper Saddle River: Pearson Prentice Hall. 

Karia, A. (2009) Public Speaking: Storytelling for Electrifying Presentation 
(Kindle) Available at http://www.amazon.com/ss/customer- 
reviews/B00C9FLD28/ref=?_encoding=UTF8&*Version*=1&*entries*=0 
(Accessed 10.10.14) 

Page | 48  
 

http://www.amazon.com/ss/customer-
http://www.amazon.com/ss/customer-


Music Business  Programme Handbook 2018-19 

Moon, J. (2006) Learning Journals: A Handbook for Academics, Students and 
Professional Development. London: Routledge. 
  
Schon, D.A. (1995) The Reflective Practitioner: How Professionals Think in Action. 
Aldershot: Ashgate Publishing. 
  
Stott, R. (2000) Making your case: a practical guide to essay writing. London: 
Longman Journal of Writing Research [online]. Available at 
http://www.jowr.org/ 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM).  
See Campus guide for access details. 
 
15.  Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code 
MBS4300 

2. Module Title 
Profiling and Content Management 

3. Level   
4 

4. Credit Points   
30 

5. Notional Learning Hours   
300 

6. Subject   
Music Business 

7. Module Leader   
tbc 

8. Module Restrictions     

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d.  Other Restrictions or 
Requirements 

  
None 

  

9.         Aims 

This module aims to develop students’ knowledge of the publishing industry and the 
legal frameworks surrounding it. It will further students’ knowledge in contract analysis 
in relation to publishing and introduce them to a range of media skills including audio 
production, graphic design and web design. Further, it aims to enable students to 
efficiently carry out effective production planning and budgeting and to use best practice 
when conducting business online. 
  
10. Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 
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K1 Appraise music copyright laws and contracts, and discuss 
copyright and contract restrictions in relation to publishing 
and music productions;  
K2 Discuss sound and audio productions in terms of theories 
of sound, recording and sound production; 
K3 Relate to photography, graphic design and brand 
consistency in a manner relevant to the music industries; 
K4 Describe web design and online best practice in 
relation to music industries. 

Skills 
S1 Explain publishing contracts and apply appropriate legal 
frameworks in regards to copyright, licensing and rights usage; 
S2 Identify publishing opportunities, both in traditional and new 
media;  
S3 Demonstrate the ability to record, edit and manipulate sound 
in basic arrangements; 
S4 Create and manipulate multimedia content appropriate for 
artist promotion. 

  
11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
  
Unit MBS4300.1: Publishing 

●                 Copyright 

●                 Music Publishing 

●                 Publishing contracts 

Unit MBS4300.2: Media Production skills  
●                Audio/music production 

●               Graphics/photography 

●               Web & Design 
 

12. Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, and 
sit examinations to demonstrate that they have achieved the learning outcomes; 
(K1, K2, K3, K4, S1, S2, S3, S4) 
  

Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student questions 
and subsequent discussion; (K1, K2, K3, K4, S1) 
 
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 

Page | 51  
 



Music Business  Programme Handbook 2018-19 

progress. Sessions may also include individual or group led presentations and be 
subject to peer review; (K3, S1, S2) 
 
Practical skills will be facilitated in group demonstrations and workshop sessions, and 
students will also engage in individual/project group practical sessions in studio, labs 
workstation environments. (S3, S4) 
  
Where applicable, practical and theoretical learning activities will be organised          
on a team-work basis; (S3, S4) 
 
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor support        
and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus and 
remote access to a variety of learning materials, through a combination of synchronous 
and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
13. Assessment Weighting  
 
Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework:                                                                                              100% 

Written Assignment (K1, K4, S1, S2)                                               (50%)  
Students will take on the role of a publishing agent and analyse an existing 
publishing contract. They are then required to write a publishing plan on how 
they would exploit the works of their artist to increase both income and 
exposure, including a draft publishing contract of their own. Reference to the 
historical, cultural and economic development of copyright and licensing in 
should be made relation to the culture industries. (3000 words) 
  
Practical Assignment (K2, K3, S3, S4)                                     (50%)  
Students are required to create a media portfolio for their          
chosen artist, which should include: 

● Music production: An original 
arrangement from an artist, recorded in 
conjunction with (preferably) SAE 
students; 

Page | 52  
 



Music Business  Programme Handbook 2018-19 

● Artists branding:   students
must create a logo and capture a 
promotional image of their artists. 

 
Students should upload this to a specified online blog and write a small bio              
of the artists. Students must also produce a short but detailed report            
explaining their research behind making the appropriate choices for their          
artists. Students should draw comparisons from other artists while also          
conducting some market research. (3000 words or equivalent) 
 
14. Learning Materials 
NB: The materials identified here are indicative and will be reviewed 
and updated annually. 

Essential 
Bennett, A., Shank, B.,  Toynbee,  J.  (2006)  The  popular  music 
studies reader. London: Routledge. 
 
Lellis Ferreira, C. (2013) Music Production: Recording. Oxford: 
Focal Press. 
 
Harrison, A. (2014) Music: The Business - The Essential Guide to the Law 
and the Deals. London: Virgin Books 
 
Recommended 
DJ Spooky That Subliminal Kid. (2008) Sound unbound: sampling digital music 
and culture. Cambridge, Mass.: MIT Press. 

Duckett, J. (2011) HTML & CSS . Indianapolis, IN: Wiley. 
  
Gammons, H. (2011) The art of music publishing. 1st Edition. Amsterdam: Focal 
Press. 
 
 Izhaki, R. (2011) Mixing Audio: Concepts, Practices and Tools. 2nd 
Edition. Oxford: Focal 
 
Jenkins, H. (2008) Convergence Culture: Where Old and New Media Collide. New York: 
NYU Press. 
  
Krug, S. (2013) Don't Make Me Think, Revisited: A Common Sense 
Approach to Web Usability. 3rd Edition. Berkeley: New Riders. 
  
MacDonald, M. (2014) WordPress. Sebastopol, CA: O'Reilly Media. 
  
Passman, D. S. (2012) All you need to know about the music business. New 
York: Free Press. 
  
Wilsey, D. and Schwartz, D. (2010) The musician's guide to licensing 
music. New York, NY: Billboard Books. 
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Wixen, R. (2014) The plain and simple guide to music publishing. 
Milwaukee, WI: Leonard. 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/  
 
International Journal of Communication [online]. Available at       
http://ijoc.org/index.php/ijoc 
  
Punch, K.F., (2006) Developing Effective Research Proposals. 2nd 
Edition. London: SAGE Publications. 
  
Reardon, D. (2006) Doing Your Undergraduate Project (SAGE Essential 
Study Skills Series). London: Sage Publications Ltd. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details. 
 

15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code MBS4400 

2. Module Title Business Planning, 
Marketing and Law 

3. Level 4 

4. Credit Points 30 

5. Notional Learning Hours Music Business 

6. Subject 300 

7. Module Leader 
tbc 

8. Module Restrictions 
  

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

  
None 

  

9.         Aims 
This module aims to introduce students to essential tools to effectively 
function in the business world. It will equip students with the knowledge and 
understanding of concepts and analytical tools in business and marketing, 
as well as key legal and ethical issues that underpin practice specifically 
related to the creative media industries. The module will also introduce 
students to communication theories and how they shape the way in which 
we understand each other in a social, cultural and economic context. 
Through this students will also develop key communication skills. 

 
10. Learning Outcomes 

On successful completion of this module students will be able to: 
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Knowledge 

K1  Demonstrate  an  understanding  of  basic business and marketing 
concepts and practices in relation to the creative media industries; 
K2  Discuss legal and ethical issues of the creative media industries; 
K3  Demonstrate a familiarity with basic concepts of communication 
studies. 

 
Skills 

S1    Apply business and marketing planning concepts; 
S2    Effectively communicate business and marketing ideas and proposals; 
S3    Summarise the needs of a given situation, and then communicate 
their ideas succinctly in a fashion appropriate to that context; 
S4     Identify the contents of a basic contract and draw conclusions as to its 
tenability. 
 

11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
 
Unit MBS4400.1: Business and Legal 

●             Business 
●              Legal 
●              Enterprise, entrepreneurship 
●              Ethical considerations 

  
Unit MBS4400.2: Marketing, Branding & Communication  

●             Marketing concepts 
●             Market segmentation and targeting 
●             Marketing & promotional strategies 
●             Brand development 
●             Brand management 
●             Product development 
●             Communication models and theories 
●             Crafting the pitch 
●             Presentation techniques 

  
12. Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, 
and sit examinations to demonstrate that they have achieved the learning 
outcomes; (K1, K2, K3, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues related 
to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student questions 
and subsequent discussion; (K1, K2, K3, S4) 
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Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and be 
subject to peer review; (S2, S3, S4) 
 
Practical skills will be facilitated in group demonstrations and workshop sessions, 
and students will also engage in individual/project group practical sessions in 
studio, labs workstation environments. (S3, S4) 
 
Where applicable, practical and theoretical learning activities will be organised on 
a teamwork basis; (S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through independent 
self directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus 
and remote access to a variety of learning materials, through a combination of 
synchronous and asynchronous means; (K1, K2, K3, S1, S2, S3, S4) 
  
13. Assessment Weighting  

Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative assessment: 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework:                                                                                            100% 
Written Assignment 1 (K1, S1, S2, S4)                                            (75%)  
A Business & Marketing Portfolio of tasks, including business and marketing 
plan, draft contracts and presentation. The portfolio should clearly 
demonstrate  how specific and relevant  marketing/communication models 
and theories have been considered and applied. (4500 words or equivalent) 
 
Written Assignment 2 (K2, K3, S3)                                                           (25%)  
A reflective report following assignment 1. This too should clearly 
demonstrate how specific and relevant marketing/communication models and 
theories have been considered and applied. (1500 words) 
  

14. Learning Materials 
NB: The materials identified here are indicative and will be reviewed and updated annually. 
  
Essential 
Armstrong, G. and Kotler, P. (2012) Marketing: An Introduction. 11th Edition. Upper Saddle 
River: Pearson Education. 
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Evans, V. (2011) FT Essential Guide to Writing a Business Plan: How to Win 
Backing to Start Up or Grow Your Business . Harlow: FT Prentice Hall. 
  
Harris, P. (2007) An Introduction to Law. 7th Edition. Cambridge: Cambridge 
University Press. 
  
Recommended 

Ferrell, O.C., Dibb, S., Simkin, L., Pride, W.M. (2012) Marketing Concepts & 
Strategies. 6th Edition. Boston: Cengage Learning. 
  
Guillebeau, C. (2012) The $100 startup . London: Macmillan. 
 
Harrison, A. (2014) Music--the business. 6th Edition. London: Virgin Books. King, M. 
and Feist, J. (2009) Music marketing. Boston, Mass: Berklee 
 

Kocialski, C. (2013), Business Plans That Work: Why Some Do and Most Don't - A 
Fresh, New Approach to Creating a Thriving Business. (Kindle) Amazon Digital 
Services, Inc. Available at http://www.amazon.co.uk/Business-Plans-That-Work- 
Approach- ebook/dp/B00CMXK8C8/ref=sr_1_1?s=books&ie=UTF8&qid=1412855784 
&sr=1- 1&keywords=Business+Plans+That+Work%3A+Why+Some+Do+and+Mos 
t+Don%27t+-+A+Fresh%2C+New+Approach+to+Creating+a+Thriving+Business 
(Accessed 09.10.14) 
  
Lee, J., Guillebeau, C. and Prentiss, K. (2011) The Right-Brain Business Plan: A 
Creative, Visual Map for Success. Novato: New World Library. 
 
Lusensky, J. (2011) Sounds like brandin. London: Bloomsbury. Ries, E. (2011) The 
lean startup .London: Portfolio Penguin. 
  
Thiel, P. and Masters, B. (2014) Zero to one . London: Virgin Books 
 
Treasure, J. (2011) Sound business . Cirencester: Management Books 2000 Ltd. 
Access to Law (2015) [online]. Available at: https://www.accesstolaw.com/about/. 
(Accessed 28 January 2015). 
  
International Journal of Communication [online]. Available at 
http://ijoc.org/index.php/ijoc 
  
Journal of Advertising Research [online]. Available at http:// 
http://journals.cambridge.org/ 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/ Project 
Management Journal [online]. Available at 
http://www.pmi.org/learning/publications-project-management- journal.aspx 
 
International Journal of Business and Management [online]. Available at 
http://www.ccsenet.org/journal/index.php/ijbm 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus guide for 
access details. 
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15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code MBS5100 

2. Module Title Enterprise 1 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader 
tbc 

8. Module Restrictions 
  

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other 
Restrictions or 
Requirements 

  
None 

  

9.         Aims 
This module aims to further students ability to function effectively in the business 
world with an understanding of the key concepts of, and skills needed for 
enterprise and entrepreneurship. It will introduce students to the key concepts and 
workflows of management and concepts and systems of HR. Students will learn to 
devise and develop advanced brand concepts and further their ability to use and 
adapt established marketing models, strategies and techniques in a manner 
suitable for a given brand or product. 
  
10. Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 

Page | 60  
 



Music Business  Programme Handbook 2018-19 

K1  Critically discuss different management approaches to 
best apply them to specific business projects/scenarios; 
K2  Discuss the interplay between brand, product, management 
and marketing; 
K3  Argue the values in developing a strong, meaningful and 
coherent brand; 
K4  Appraise the workings and benefits of different 
marketing strategies and their appropriateness to different 
outcomes. 

  
Skills 

S1 Design systems for effective use of time and resources;  
S2 Develop a coherent brand concept; 
S3 Conclude and employ the most appropriate marketing strategies for a 
given product/service; 
S4  Plan and deliver small to medium projects, including presenting 
budgets and timelines; 
 

  
11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
 
Unit MBS5100.1: Management 1 

●   Micro & Macro management concepts 
●   Change management 
●   Planning 
●   Human Resources 
●   Risk analysis 
●   Leadership skills 
● Sales and negotiation 
● Introduction to business budgeting 
● Start-ups 
  

Unit MBS5100.2: Brand development and marketing 
●   Brands and trademarks 
●   Marketing strategy cont. 
●   Marketing in new media 
●   Search Engine Optimisation 
●   Marketing analysis (case studies) 
●   Web project management skills 
 

12. Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical and 
written work, and sit examinations to demonstrate that they have achieved the 
learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
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Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student questions 
and subsequent discussion; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Seminars and tutorials will enable students to engage critically with the module topics 
as well as providing opportunities to reflect on their learning and work in progress. 
Sessions may also include individual or group led presentations and be subject to 
peer review; (K1-3, S1-3) 
 
Where applicable, practical and theoretical learning activities will be organised on 
a teamwork basis; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions 
will enhance the Learning, Teaching and Assessment strategy, facilitating 
on campus and remote access to a variety of learning materials, through a 
combination of synchronous and asynchronous means; (K1, K2, K3, K4, S1, 
S2, S3, S4) 
 
  
13. Assessment Weighting  

Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 
 
Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework                                                                                            100% 
Practical assignment (K1, K4, S2, S3, S4)                                (70%)  
A portfolio of tasks including development of an artist as a brand 
(summarised in a brand book), a business and marketing plan, 
examples of marketing materials and presentation of this portfolio. 
(4200 words or equivalent) 
 
Written Assignment (K2, K3, S1)                                                      (30%) 
The student is required to write an analytical report putting the components 
of the Artist Portfolio into relevant theoretical contexts and discussing the 
extent to which these components are coherent and true to the brand.(1800 
words) 
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14. Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated annually 
 
Essential 
Evans, V. (2011) FT Essential Guide to Writing a Business Plan: How to Win Backing 
to Start Up or Grow Your Business. Harlow: FT Prentice Hall. 
 
Foxall, G. and Goldsmith, R. (1998) Consumer psychology for marketing. 
London: International Thomson Business Press. 
 
Lusensky, J. (2011) Sounds like brandin. London: Bloomsbury. 
  
Recommended 

Allen, D. and Snijders, M. (2008) Getting things done. Den Haag: 
Academic Service. 
  
Armstrong, G. and Kotler, P. (2012) Marketing: An Introduction. 11th 
Edition. Upper Saddle River: Pearson Education. 
 

Evans, V. (2011) FT Essential Guide to Writing a Business Plan: 
How to Win Backing to Start Up or Grow Your Business. Harlow: 
FT Prentice Hall. 
  
Gladwell, M. (2000) The tipping point . Boston: Little, Brown. 
  
Harris, P. (2007) An Introduction to Law. 7th Edition. Cambridge: Cambridge 
University Press. 
  
Osterwalder, A., Pigneur, Y. and Clark, T. (2010) Business model generation. 
Hoboken, NJ: Wiley. 
  
Pink, D. (2012) To sell is human . New York: Riverhead Books. Ries, E.(2011) 
The lean startup. London: Portfolio Penguin. 
 
Shrum, L. (2004) The psychology of entertainment media: blurring the lines 
between entertainment and persuasion. Mahwah, N.J: Lawrence Erlbaum. 
 
International Journal of Business and Management [online]. Available at 
http://www.ccsenet.org/journal/index.php/ijbm 
 
Journal of Advertising Research [online]. Available at http://journals.cambridge.org/ 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/  
 
Project Management Journal [online]. Available at 
http://www.pmi.org/learning/publications-project-management- journal.aspx 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details. 
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15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1.  Module Code CMN5201 

2.    Module Title Creative Production 

3.    Level 5 

4.    Credit Points 30 

5.    Notional Learning Hours 300 

6.    Subject All programmes 

7.    Module Leader tbc 

8.    Module Restrictions   

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions UG 

  

9. Aims 

This module aims to further students’ ability to engage in a reflective process in 
parallel with their production practice. It seeks to provide students with the 
opportunity to explore focused production practice in their own or other related 
disciplines, and to advance their holistic production skills. Students will build on 
previous production management experience through adhering to specific briefs in 
larger production situations and further their affinity for continual monitoring and 
evaluation of own work. The module aims to develop students’ aesthetic judgment 
to give students a focussed opportunity to develop advanced production skills in a 
specific field, on a larger scale. 
  
10. Learning Outcomes 

On successful completion of this module students will be able to: 

Knowledge 
K1 Evaluate their own production processes and creative decisions;  
K2 Discuss media production processes in a wider theoretical context; 
K3 Differentiate between good ideas, and good ideas that will improve 
a production in its entirety. 

Skills 
S1   Apply production theories to practical production techniques; 
S2   Produce complex digital media products of a high standard; 
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S3   Experiment with production techniques based on feedback;  
S4   Produce detailed yet concise project evaluations. 

  
11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 

Unit CMN5201.1: Practical production skills 
● Practical production planning 
● Production techniques in relevant discipline 
● Specialised digital production software 
● Innovative use of built-in software features 

Unit CMN5201.2: Theoretical contextualisation 
● Production planning 
● Methods for evaluation 
● Reflective and critical analysis 
● Giving, receiving and learning from feedback 
● Cross-disciplinary production practice 

  
12.  Learning, Teaching and Assessment Strategy 

Learning activities include lectures, workshops, seminars, tutorials, presentations        
and independent study. Students will produce both practical and written work, and            
examinations to demonstrate that they have achieved the learning outcomes; (K1,           
K2, K3, S1, S2, S3, S4) 

Lectures will introduce theoretical, critical/conceptual and technical issues related to          
the key topics of the syllabus; they will include guidance for further independent             
study, and open up associated issues and invite student questions and subsequent            
discussion; (K2, K3, S3, S4) 

Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also be facilitated by individual or group led presentations            
and be subject to peer review; (K1, K2, K3, S4) 

Practical skills will be facilitated in group demonstrations and workshop sessions,           
and students will also engage in individual/project group practical sessions in           
studio, labs workstation environments. (S1, S3) 

Where applicable, practical and theoretical learning activities will be organised on a            
team-work basis; (K2, K3, S1, S2, S3, S4) 

A substantial part of students’ learning will be constructed through independent self            
directed activities, scaffolded through access to lecturer/supervisor/tutor support        
and guided study sessions; (K1, K2, K3, S1, S2, S3, S4) 

Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on campus          
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and remote access to a variety of learning materials, through a combination of             
synchronous and asynchronous means; 
 
13.  Assessment Weighting 

Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative Assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework: 100% 
Practical Assignment (K3, S1, S2, S3) (80%) 
The student is required to plan and produce a larger scale practical media work 
in a discipline agreed in advance and relevant to tutoring provided during the 
module. The project should be in accordance with a written proposal, outlining 
style, scope, resources and grading criteria. Alternatively a coherent portfolio of 
smaller scale productions can be submitted, with the proposal outlining the 
collection as a whole. In this case the student should demonstrate a breadth of 
production skills through the portfolio (as opposed to several versions of the 
same type of production). 
  
Written Assignment (K1, K2, S4) (20%) 
Students are required to write an evaluative report, reflecting on the production 
process and putting it into a theoretical context. (1500 words) 
  
14. Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated annually. 

Essential 
Discipline specific resources to be proposed and agreed with the tutor / learning advisor for 
each discipline. 
 
Barett, E., Bolt, B. (2014) Practice as Research, Approaches to Creative Arts 
Enquiry. London: I.B.Tauris. 
 
Baron, C (2009) Designing a Digital Portfolio. 2nd Edition. Boston: New Riders 
Press. 
 
McIntosh, P (2010) Action Research and Reflective Practice, Creative and Visual 
Methods to Facilitate Reflection and Learning . Abingdon: Routledge. 

Recommended 
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Corey, J (2013) Audio Production and Critical Listening, Technical Ear Training. 3rd 
Edition. London: Focal Press. 
 
Flew, T (2014) New Media. 4th Edition. Oxford: Oxford University Press. 
 
Frick, T (2008) Managing Interactive Media Projects. 2nd Edition. Clifton Park: 
Thomson Delmer Learning. 
 
Henry, T (2013) The Accidental Creative, How to be brilliant at a moments notice . 
New York: Portfolio/Penguin. 
 
Kellison, C (2009) Producing for TV and New Media . 2nd Edition. Abingdon: Focal 
Press. 
 
Lind, R.A (2012) Race/Gender/Class/Media 3.0: Considering Diversity Across 
Content, Audiences, and Production. 3rd Edition. Boston: Pearson. 
 
Stone, D., Heen, S. (2014) The Science and Art of Receiving Feedback Well . New 
York: VIKING / Penguin. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus guide 
for access details. 
  
15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code CMN5202 

2. Module Title Practical Mobile App Design 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions UG 

d.  Other Restrictions 
or Requirements 

None 

  
9.  Aims 
This module aims to provide students with an overview of the Mobile App industry, its 
history, user areas and user culture. It aims to provide an understanding of, and skills in 
User Interface Design (UID) and User Experience (UX), specifically for mobile app design. 
Students will use “drag and drop” middleware to be able to (without programming skills) 
develop a viable concept for a mobile app, design it and produce a working version at 
completion. 
  
10.  Learning Outcomes 

On successful completion of this module students will be able to: 

Knowledge 

K1 Illustrate understanding of User Experience (UX) needs in an App context;  
K2 Analyse user needs and behaviour when using Apps; 
K3 Explain architecture of applications; 
K4 Discuss the cultural impact of mobile apps, their development and use. 
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Skills 
S1 Use established middleware to produce basic working apps; 
S2 Apply knowledge of consumer needs in User Experience (UX) and 
User Interface Design (UID); 
S3 Plan and carry-out basic User Experience (UX) surveys; 
S4 Design and manage content of mobile apps 

  
11.  Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 

Unit CMN5202.1 - History and Design 
● Overview of Application (App) industry 
● Uses, users and user needs 
● User Experience (UX) and User Interface Design (UID) 
● Key functions 
● Application architecture 
● Design process 
● Legal and copyright considerations 
● Testing, distributing and selling Apps 

Unit CMN5202.2 - Application 
● Information architecture 
● Basic concepts of coding 
● Middleware for App creation 
● Use of media 
● Use of devices’ functions (camera, microphone, accelerometer) 
● Prototyping 

  
12.  Learning, Teaching and Assessment Strategy 

Learning activities include lectures, workshops, seminars, tutorials, presentations        
and private study. Students will produce both practical and written work to show             
that they have achieved the learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 

Lectures will introduce theoretical, critical/conceptual and technical issues related to          
the key topics of the syllabus; they will include guidance for further private study,              
and open up associated issues and invite student questions and subsequent           
discussion; (K1, K2, K3, K4, S3) 

Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also be facilitated by individual or group led presentations            
and be subject to peer review; (K4, S2, S3) 

Practical skills will be facilitated in group demonstrations and workshop sessions,           
and students will also engage in individual/project group practical sessions in           
studio, labs workstation environments. (K3, S1, S2, S3, S4) 
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Where applicable, practical and theoretical learning activities will be organised on a            
team-work basis; (K3, K4, S2, S3, S4) 

A substantial part of students’ learning will be constructed through independent self            
directed activities, scaffolded through access to lecturer/supervisor/tutor support        
and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on campus          
and remote access to a variety of learning materials, through a combination of             
synchronous and asynchronous means. (K1, K2, K3, K4, S1, S2, S3, S4) 
  
13.  Assessment Weighting  
Formative Assessment 
Students will research aspects of a contemporary issue concerning the subject of 
learning and teaching that is relevant to their personal and professional interests 
and development and report to the group on their findings. 

Summative Assessment 
Summative assessment will take the form of a range of work demonstrating that the 
student has met the learning outcomes of the module. The work will normally be 
constituted as follows: 

Coursework:                                                                                                100% 
Written assignment (K1, K2, K3, K4)                                                            (30%) 
The student is required to research a specific area of Mobile app user culture 
and discuss the factors behind the success of a case study mobile application. 
(3000 words) 
  
Presentation (K1, K2, K3, K4)                                                                       (20%) 
Students are required to present their research and discussion in a 
presentation. (Duration: 10 minutes) 
  
Practical assignment (S1, S2, S3, S4)                                                         (50%)  
The student is required to produce a Design Document (DD) for a mobile 
application, and from this build a basic working Hi-Fidelity App or prototype for a 
mobile device, using third party software. The App should include different media 
and demonstrate appreciation of User Interface Design (UID) and User Experience 
(UX) principles. 
  
14.  Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated annually. 

Essential 

Ginsburg, S. (2010) Designing the iPhone User Experience: A         
User-Centered Approach to Sketching and Prototyping iPhone Apps. Upper         
Saddle River: Addison Wesley. 
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Tullis, T., Albert, B., (2013) Measuring the User Experience, Second          
Edition: Collecting, Analyzing, and Presenting Usability Metrics (Interactive        
Technologies). 2nd Edition. Waltham MA: Morgan Kaufmann. 

White, C (2013) Idea to iPhone - The essential guide to creating your first app for 
the iPhone and iPad. Chichester: John Wiley & Sons. 

Recommended 
Allen, J. and Chudley, J. (2012) Smashing UX Design: Foundations for 
Designing Online User Experiences (Smashing Magazine Book Series). 
(E-book). John Wiley & Sons. Available at 
http://www.amazon.co.uk/Smashing-Design-Foundations- Designing-Experi
ences-ebook/dp/B00ADVVHSK/ref=sr_1_1?s=digital- 
text&ie=UTF8&qid=1412934767&sr=1-1&keywords=Smashing+UX+design
+%3A+fo  undations+for+designing+online+user+experiences  (Accessed 
10.10.14)  

Banga, C., Weinhold, J., (2014) Essential Mobile Interaction Design: 
Perfecting Interface Design in Mobile Apps (Usability). Upper Saddle 
River: Addison Wesley. 
 
Eyal, N., (2014) Hooked: How to Build Habit-forming Products. Nir Eyal.           
Johnson, J., (2014) Designing With the Mind in Mind. 2nd ed. Waltham MA:             
Morgan Kaufmann. 
  
Fling, B. (2009) Mobile Design and Development: Practical concepts and 
techniques for creating mobile sites and web apps (Animal Guide). 
Sebastopol: O'Reilly Media. 
  
Goodman, E., Kuniavsky, M., MOed, A., (2012) Observing the User          
Experience – A Practitioner’s Guide to User Research. 2nd edition.          
Waltham MA: Morgan  Kaufmann. 
  
Hacker, W (2013) Mobile Prototyping with Axure 7. Birmingham: Packt Publishing 
 
Hennigs, L. (2014) Axure for Mobile. 2nd Edition. USA: CreateSpace Independent 
Publishing Platform. 
 
Krug, S,. (2014) Don’t Make Me Think, Revisited – A Common Sense 
Approach to Web and Mobile Usability. San Francisco: Peachpit, a division 
of Pearson Education. 

Peters, D., (2013) Interface Design for Learning: Design Strategies for 
Learning Experiences. San Francisco: Peachpit, a division of Pearson 
Education. 

Rubin, J., Chisnell, D., (2008) Handbook of Usability Testing, How to Plan, 
Design and Conduct Effective Tests. 2nd Edition. Indianapolis: Wiley 
Publishing Inc. 

Page | 72  
 

http://www.amazon.co.uk/Smashing-Design-Foundations-


Music Business  Programme Handbook 2018-19 

 
White, C (2013) Idea to iPhone - The essential guide to creating your first app for 
the iPhone and iPad. Chichester: John Wiley & Sons. 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/ 

SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
  
15.  Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code AUD5203 

  
2. 

  
Module Title 

Electronic Music Production 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Audio Production 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions UG 

d. Other Restrictions or 
Requirements 

None 

  

9.         Aims 
This module aims to introduce students to contemporary tools and 
workflows to analyze, identify, produce and distribute computer-based 
electronic music. Students will develop an understanding of the history of 
electronic music, music theory and the programming of sounds with 
synthesizers and effects. They will be able to plan, setup and operate their 
own home studio environments, and also industry standard equipment used 
in the production of electronic music. 
 
10. Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 
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K1 Identify different electronic music genres and their production 
workflows; 
K2 Illustrate the principles behind the most important sound 
synthesis concepts; 
K3 Discuss different studio environments and live setups designed 
for producing and performing electronic music. 
K4 List services and promotion tools for the distribution of electronic music 
  

Skills 
S1 Operate sequencers, synthesizers, samplers, and virtual mixing 
environments including effect-plugins and automation, in a practical and 
creative context. 
S2 Produce, mix and master electronic music, remixes and sound-alikes. 
S3 Perform vocal recordings and the editing of audio  material using 
special effects in a creative and practical context. 
S4 Plan and set up production environments for home studios and 
implement live performances 
 

  
11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects):  
 

Unit AUD5203.1: Sound Programming and Sequencing 
●           MIDI 
●           Sequencing 
●           Sound Synthesis and Sound Programming 
●           Sampling and Sample Libraries 
●           MIDI- and Audio-Editing 
●           Beat Programming 
●           Vocal Recording and Editing 
●           Studio Setups 

  
Unit AUD5203.2: Composing, Mixing and Distribution 

●            Songwriting and Music Theory for Electronic Music 
●            Arrangement and Remix 
●            Music Genres within Electronic Music 
●            Special Effects and Automation 
●            Mixing Techniques/Internal Mixing 
●            Final Mixdown and Mastering 
●            Interactive Music Performance 
●            Distribution and Promotion of Electronic Music 

 

12. Learning, Teaching and Assessment Strategy 

Learning activities include lectures, workshops, seminars, tutorials,       
presentations and independent study. Students will produce both practical         
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and written work, and sit examinations to demonstrate that they have           
achieved the learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for             
further independent study, and open up associated issues and invite          
student questions and subsequent discussion; (K1, K2, K3, K4) 
 
Seminars and tutorials will enable students to engage critically with the           
module topics as well as providing opportunities to reflect on their learning            
and work in progress. Sessions may also include individual or group led            
presentations and be subject to peer review; (K1, K3, K4) 
 
Practical skills will be facilitated in group demonstrations and workshop          
sessions, and students will also engage in individual/project group         
practical sessions in studio, labs and workstation environments; (S1, S2,          
S3, S4) 
  
Where applicable, practical and theoretical learning activities will be         
organised on a team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through          
independent self-directed activities, scaffolded through access to       
lecturer/supervisor/tutor support and guided study sessions; (K1, K2,        
K3, K4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning          
solutions will enhance the Learning, Teaching and Assessment strategy,         
facilitating on campus and remote access to a variety of learning           
materials, through a combination of synchronous and asynchronous        
means; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
  
13. Assessment Weighting  
Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework:                                                                                               50% 
Practical assignment (K1, K2,  S1, S2, S3)                                              (40%) 
Students must produce a remix or a sound-alike of an agreed reference 
production. 
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Presentation (K3, S4)          (10%) 
Students are required to present their practical assignment 
and their distribution strategies for it (Duration: up to 10 
minutes) 
 
Unseen Examination:                                                                               50% 
Practical Exam   (K1, K2, K3, S1, S3)                                                       (50%) 
Students must demonstrate their understanding of operating 
sequencers, virtual mixing environments, synthesizers and samplers. 
(Duration: 30 minutes) 
 
14. Learning Materials  

Essential 

Hawkins, E. (2004) The Complete Guide to Remixing: Produce Professional          
Dance- Floor Hits on Your Home Computer. Boston, MA : Berklee Press. 
  
Manning, P. (2013) Electronic and Computer Music, 4 edition. New York: Oxford 
University Press. 
  
Baker, B. (2012) Guerrilla Music Marketing Online: 129 Free & Low-Cost 
Strategies to Promote & Sell Your Music on the Internet. St. Louis, MO: Spotlight 
Publications 
 
Recommended 
Bridges, S., Affiliate Marketing, Facebook Marketing, How To Facebook, Make 
Money Online (2014) Explosive Social Media Marketing Massive Media Marketing 
to Reach Millions  (Kindle).  Amazon Media EU  S.à.r.l. Available at 
http://www.amazon.co.uk/Social-Media-Marketing-Explosive-Instagram-ebook/dp/B
00H7MDD4O (accessed 07.10.14) 
 
Collins, N., Wilson, S. (2013) Electronic Music . Cambridge: Cambridge 
University Press. 
  
Crompton, C.(2014) Making Electronic Music: Production Made Easy (Kindle). 
Amazon Media EU S.à.r.l. Available at 
http://www.amazon.co.uk/Making-Electronic- Music-Production-Made-ebook/dp
/B00HVJNJAQ (accessed 07.10.14) 

Frank, J. (2012) Hack Your Hit: Free And Cheap Marketing Tips For Musicians. 
Nashville, TN: Futurehit, Incorporated. 
  
Hewitt, M. (2008) Music Theory for Computer Musicians. Boston, MA: 
Cengage Learning PTR 
 
Holmes, T. (2012). Electronic and Experimental Music: Technology, 
Music, and Culture, 4th edition. New York: Routledge. 
  
Jackson, B.M. (2013). The Music Producer’s Survival Guide: Chaos, 
Creativity, and Career in Independent and Electronic Music. Boston, 
MA: Cengage Learning PTR. 
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Klein, H. (2013) EDM Entrepreneur - How to create a lucrative career in 
dance music as a DJ, producer or label owner. (Kindle). Amazon Media 
EU S.à r.l. Available at 
http://www.amazon.co.uk/EDM-Entrepreneur-create-lucrative-producer- 
ebook/dp/B009W09DA2  (accessed 07.10.14) 
  
Shepard, B.K. (2013) Refining Sound: A Practical Guide to Synthesis and 
Synthesizers. New York: Oxford University Press. 
  
Welsh, F. (2006) Welsh’s Synthesizer Cookbook: Synthesizer Programming, 
Sound Analysis, and Universal Patch Book. E-book:Self-published. Available at 
http://www.amazon.com/Welshs-Synthesizer-Cookbook-Programming- 
Universal/dp/B000ERHA4S/ref=cm_cd_ql_qh_dp_t  (accessed 07.10.14) 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
  
Sound and Music Computing [Online]. Available at 
http://smcnetwork.org/resources/journals  (Accessed: 26 February 2015). 
  
 
15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code 
FPR5204 

2. Module Title 
Short Promotional Film 

3. Level 
5 

4. Credit Points 
30 

5. Notional Learning Hours 
300 

6. Subject 
Digital Film Production 

7. Module Leader 
tbc 

8. Module Restrictions   

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d.  Other Restrictions or 
Requirements 

  
None 

  

9.         Aims 
The aim of the module is to expand skills and knowledge of filmmaking 
towards more corporate and commercial productions of promotional videos. 
The module aims to broaden critical and analytical skills of various forms of 
filmmaking to help inform decisions and realise their impact on an audience. 
Students will continue to build upon their personal development portfolio to 
develop and refine their individual style. 
 
10. Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 

K1 Systematically plan and execute the creation a short 
promotional film; 
K2 Discuss the useful application of Film- and VFX-technology; 
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K3 Analyse choices made during film production to accurately 
predict the impact to the desires audience 

Skills 
S1 Apply a range of production and postproduction 
techniques to effectively promote a brand, product or service 
using A/V media; 
S2 Work to a production plan making informed 
decisions to ensure effective communication 
between product and consumer; 
S3 Operate equipment, hardware and software used in 
professional film production; 
 

11. Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
 

Unit FPR5204.1: Promotional Film Production Planning 

●        Film Studies: 

○  Commercial Film Style 
○  Promotional Film Styles 
○  Music Videos 

●        Pre-Production / Project Planning 
  

Unit FPR5204.2: Promotional Film Production Techniques 

●       Production 

○  Commercial Production Techniques 
○  Grips Operation 

●        Post Production 
○ Commercial Editing Techniques 
○  Titling, Effects & Animation, Audio syncing/dubbing 

  

12. Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials,       
presentations and independent study. Students will produce both practical         
and written work, and sit examinations to demonstrate that they have           
achieved the learning outcomes; (K1, K2, K3, S1, S2, S3) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for             
further independent study, and open up associated issues and invite          
student questions and subsequent discussion; (K1, K2, K3) 
  
Seminars and tutorials will enable students to engage critically with the           
module topics as well as providing opportunities to reflect on their learning            
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and work in progress. Sessions may also include individual or group led            
presentations and be subject to peer review; (K1, K2, K3, S1, S2, S3) 
 
Practical skills will be facilitated in group demonstrations and workshop          
sessions, and students will also engage in individual/project group practical          
sessions in studio, labs workstation environments; (S1, S2, S3) 
 
Where applicable, practical and theoretical learning activities will be         
organised on a team-work basis; (K1, K2, K3, S1, S2, S3) 
  
A substantial part of students’ learning will be constructed through 
independent self-directed activities, scaffolded through access to 
lecturer/supervisor/tutor support and guided study sessions; (K1, K2, K3) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions           
will enhance the Learning, Teaching and Assessment strategy, facilitating         
on campus and remote access to a variety of learning materials, through a             
combination of synchronous and asynchronous means; (K1, K2, K3, S1, S2,           
S3) 
  
13. Assessment Weighting  

Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks             
linked to the summative assessment tasks. The formative assignments will provide           
a structured opportunity for students to receive formal feedback that will direct the             
learning for each summative assessment task. 

Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 

Coursework:                                                                                     100% 
Practical assignment  (K1, S1, S2, S3)                                              (70%)  
Students will work in small creative teams to plan and produce a short promotional 
film. Students will be given a choice on what content will be promoted, be it a 
band/music artist, a company, brand, product or service. Student groups will be 
required to execute the project to a professional standard, taking in to account 
theories associated with consumer identity and consumer culture. 
 
Written Assignment (K2, K3)                                                           (30%) 
A reflective evaluation of the project that takes into account the knowledge and 
understanding gained during the project. Production documentation must be 
submitted in support of the analysis – e.g. evidence of project development and 
management. (2000 words) 

 
 14. Learning Materials  
 
Essential 
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Anderson, G., Stackpool, T. (2014) Shoot Me Now: Making Videos to 
Boost Business . North Ryde: Sonic Sight 
  
Schwartz, L.M. (2007) Making Music Videos: Everything You Need to 
Know from the Best in the Business. New York: Watson-Guptill. 
  
Sweetow, S. (2013) Corporate Video Production: Beyond the Board Room. 
(E-book). Burlington, MA: Focal Press. Available at 
http://www.amazon.co.uk/Corporate- Video-Production-Beyond-Board-ebook/
dp/B00B5V6DXQ (Accessed 07.10.14) 
 
Recommended 
Austerlitz, S. (2008) Money for Nothing: A History of the Music 
Video from the Beatles to the White Stripes. London: Continuum. 
 
Beebe, R. & Middleton, J. (2007) Medium Cool: Music Videos for 
Soundies to Cellphones . Durham, NC: Duke University Press. 
  
Vernallis, C. (2004) Experiencing Music Video: Aesthetics and Cultural 
Context. New York: Columbia University Press. 
 
 15. Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

 
 
 
 
 
 
 
 
 
 
 
 
 

Page | 82  
 

http://www.amazon.co.uk/Corporate-
http://www.amazon.co.uk/Corporate-


Music Business  Programme Handbook 2018-19 

1. Module Code 
WBD5204 

2. Module Title Web Applications 

3. Level 
5 

4. Credit Points 
30 

5. Notional Learning Hours 
300 

6. Subject Web Development 

7. Module Leader 
tbc 

8. Module Restrictions 
  

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions UG 

d. Other Restrictions or 
Requirements 

None 

 

9.                   Aims 
This module provides students with the principles of web application          
development. Students are shown how to use web servers and          
web-languages to develop cross- platform compatible content for users.         
This module also introduces students to more than just user-oriented          
websites, it builds a bridge between web-page oriented development and          
interaction-based development in the internet. 
  
10.               Learning Outcomes 

On successful completion of this module students will be able to: 

 

Page | 83  
 



Music Business  Programme Handbook 2018-19 

Knowledge 
 

K1 Discuss different types of web applications and user experience;  
K2 Explain the architecture of applications; 
K3 Demonstrate the functioning of web servers;  
K4 Identify the most used application frameworks. 

 

Skills 

S1 Implement OOP and design patterns; 
S2 Apply server side applications techniques proficiently;  
S3 Build performing integrated applications; 
S4 Integrate web sockets. 

 
11.                 Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 

 
 Unit WBD5204.1: Advanced Development 1 

●               Ajax Crawling 
●               Security (Cross-Site-Scripting, Cross-Domain Security) 
●               Dependency Management 
●               OOP 
●               Design Patterns 

  
Unit WBD5204.2: Advanced Development 2 

●               Server side usage (e.g. Node.js) 
●               Frameworks and Libraries (e.g. angular js, spine, 
backbone.js, Sencha Touch, jQuery Mobile, Phonegap, 
Appcelerator Titanium) 
●               CSS-Preprocessors (e.g. SASS, Stylus, LESS) 

  
  
12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations and         
independent study. Students will produce both practical and written work, and sit            
examinations to demonstrate that they have achieved the learning outcomes; (K1, K2, K3,             
K4, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues related to the           
key topics of the syllabus; they will include guidance for further independent study, and              
open up associated issues and invite student questions and subsequent discussion; (K1,            
K2, K3, K4) 
 
Seminars and tutorials will enable students to engage critically with the module topics as              
well as providing opportunities to reflect on their learning and work in progress. Sessions              
may also include individual or group led presentations and be subject to peer review; (K1,               
K2, K3, K4) 
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Practical skills will be facilitated in group demonstrations and workshop sessions, and            
students will also engage in individual/project group practical sessions in studio, lab            
and workstation environments; (S1, S2, S3, S4) 
 
Where applicable, practical and theoretical learning activities will be organised on a 
team-work basis; (K1, K2, K3, K4, S3) 
 
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor support 
and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on campus and           
remote access to a variety of learning materials, through a combination of            
synchronous and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
13.                  Assessment Weighting 
Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment 
tasks linked to the summative assessment tasks. The formative 
assignments will provide a structured opportunity for students to receive 
formal feedback that will direct the learning for each summative assessment 
task. 
  
Summative Assessment 
Summative assessment will take the form of a range of work demonstrating 
that the student has met the learning outcomes of the module. The work will 
normally be constituted as follows: 
  
Coursework:                                                                                               70% 
Practical assignment  (K4, S1, S2, S3, S4)                                                (70%) 
Students will design and develop a server-side web application or hybrid mobile 
application using frameworks and libraries. 
  
Unseen examination:                                                                                  30% 
Practical exam (K1, K2, K3, S2, S3)                                                           (30%) 
Student will be asked to demonstrate their skills in handling and developing with 
frameworks (Duration: 20 minutes) 
  
 14.               Learning Materials 
NB: The materials identified here are indicative and will be reviewed and updated annually. 
 
Essential 
Allamood, G. (2014) Basics Interactive Design: User Experience Design: 
Creating designs users really love, New York, Fairchild Books 
  
Levin, M. (2014) Designing Multi-Device Experiences: An Ecosystem Approach to User 
Experiences across Devices, Sebastopol, CA: O’Reilly 
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Recommended 
Brown, E. (2014) Web Development with Node and Express: Leveraging 
the JavaScript Stack. Sebastopol, CA: O’Reilly 

Elliott, E. (2014) Programming JavaScript Applications: Robust Web Architecture with 
Node, HTML 5, and Modern JS Libraries. Sebastopol, CA: O’Reilly 
  
Gasston, P. (2013) The Modern Web: Multi-Device Web Development with 
HTML5, CSS3 and Javascript, San Francisco: No Starch Press 

 
Osamni, A. (2012) Learning JavaScript Design Patterns. Sebastopol, CA: 
O’Reilly  

 
Purewal, S. (2014) Learning Web App Development. Sebastopol, CA: O’Reilly 

 
Sanders, W. (2013) Learning PHP Design Patterns. Sebastopol, CA: O’Reilly 
  
Saternos, C. (2014) Client-Server Web Apps with JavaScript and Java. 
Sebastopol, CA: O’Reilly 
 
Shiftlett, C. (2005) Essential PHP Security. Sebastopol, CA: O’Reilly 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/  
 
International Journal of Design. Available at http://www.ijdesign.org/ 

 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details. 
  
 
15.                  Module Run 
  
  

Academic 
Year 

Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 

Page | 86  
 

http://www.jowr.org/
http://www.jowr.org/
http://www.ijdesign.org/


Music Business  Programme Handbook 2018-19 

 
 

1. Module Code MBS5300 

2. Module Title Business Planning 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions 
  

a. Prerequisites None 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

  
None 

 
9.          Aims 

This module aims to introduce students to more advanced theories and concepts 
relating to business start-ups and development and further develop their business 
management and leadership skills. The module will extend students knowledge in 
economics and finance, data management and statistics, and their importance to 
business planning and development. Students will learn to identify and address legal 
frameworks surrounding both data management and human resources and to create 
professional business plans and presentations, developing a deeper understanding 
of their relationship with securing investment. 
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10.         Learning Outcomes 
  
On successful completion of this module students will be able to: 
  
Knowledge  

K1 Summarise business planning theories and techniques;  
K2  Discuss the importance of statistics, analytics and trend analysis; 
K3   Analyse routines and legal frameworks in managing data; 
K4   Identify and compare areas of corporate responsibility and legal 
frameworks surrounding human resource management. 
 

Skills 

S1 Apply both basic and advanced business planning concepts; 
S2  Apply communication skills and theories to business planning and strategies; 
S3  Successfully communicate their business ideas through both 
presentations and written documentation; 
S4   Display knowledge of data management and integrate it 
successfully into their coursework. 

 

11.         Syllabus 
  
The module is divided into two units as follows (indicative list of key subjects): 
 
Unit MBS5300.1: Trend analysis, prognoses 

●                     Business planning and analysis 

●                     Data management 
●                     Statistics and Analytics 

  
Unit MB25300.2: Management 2 

●                     Economy/budgets 

●                     HR 
 
  
12.         Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical 
and written work, and sit examinations to demonstrate that they have 
achieved the learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student 
questions and subsequent discussion; (K1, K2, K3, K4) 
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Seminars and tutorials will enable students to engage critically with the 
module topics as well as providing opportunities to reflect on their learning 
and work in progress. Sessions may also include individual or group led 
presentations and be subject to peer review; (K1, K2, K3, K4, S1, S2, S3, 
S4) 
  
Practical skills will be facilitated in group demonstrations and workshop 
sessions, and students will also engage in individual/project group practical 
sessions in studio, labs workstation environments. (S1, S2, S3) 
 
Where applicable, practical and theoretical learning activities will be 
organised on a teamwork basis; (K2, K4, S2, S3) 
  
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions 
will enhance the Learning, Teaching and Assessment strategy, facilitating on 
campus and remote access to a variety of learning materials, through a 
combination of synchronous and asynchronous means; (K1, K2, K3, K4, S1, 
S2, S3, S4) 
  
13.               Assessment Weighting 
Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
Summative assessment 
Summative assessment will take the form of a range of work demonstrating that the 
student has met the learning outcomes of the module. The work will normally be 
constituted as follows: 
  
Coursework                                                                                           100% 
Practical Assignment 1 ( K4, S3, S4)                                                      (25%)  
Conduct a survey of no less than 50 people on a music industry related 
product or service that resembles a competitor to your own business plan 
from assignment 2. Critically assess all data collected and provide both a 
data analysis of your findings and a reflective summary of your data 
collection process. Students must demonstrate knowledge of the legal 
framework regarding data gathering, management and storage. 
(1500 words or equivalent) 
 
Practical Assignment 2 (Group)  ( K1, K2, K3, K4)                               (50%) 
A written proposal for a creative-media related project should be produced in 
response to a given brief, pitched orally and including an analysis of the 
intended audience as well as a strategy for introducing it into the marketplace. 
Legal, contractual and ethical issues relevant to the proposal should also be 
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addressed. Students must demonstrate advanced skills and knowledge on (but 
not limited to) statistical analysis, trend analysis, data management, human 
resourcing and advanced economics. (4500 words or equivalent - Group) 
 
Individual  Reflective Reports   ( K1, K2, K3, K4)                                   (25%)  
Students should also provide an individual reflective report addressing the 
working process, highlighting their own contribution as well as reflecting on 
the subject matter. (1500 words or equivalent - Individual) 
 
14.         Learning Materials 
 NB: The materials identified here are indicative and will be reviewed and updated 
annually. 
 
Essential 
Haugtvedt, Herr, Kardes. (2008) Handbook of Consumer   Psychology (Marketing 
and Consumer Psychology Series). London: Routledge. 
  
Saunders, M., Lewis, P., Thornhill, A. (2009) Research methods for 
business students. Harlow: Financial Times Prentice Hall. 
  
Steel, J. (2006) Perfect Pitch: The Art of Selling Ideas and Winning 
New Business (Adweek Books). Hoboken: Wiley. 
 
Recommended 
Adorno, T. (2001) The Culture Industry (Routledge Classics). London: Routledge. 
  
Anderson, C. (2007) The Long Tail. How Endless Choice Is Creating           
Unlimited Demand . New York: Random House. 
 
Barthes, R. (1993) Image-Music-Text. London: Fontana Press. 
  
Eastman, S.T., Ferguson, D.A., Klein, R. (2006) Media Promotion & Marketing           
for Broadcasting, Cable & the Internet. 5th Edition. Oxford: Focal Press. 
 
Haugtvedt, C.P., Machleit, K.A., Yalch, R. (2005) Online Consumer         
Psychology: Understanding and Influencing Consumer Behavior in the        
Virtual World (Advertising and Consumer Psychology). Philadelphia:       
Lawrence Erlbaum. 
  
Levinson, J.C., Meyerson, M., Scarborough, M.E. (2008) Guerilla Marketing         
on the Internet: The Definitive Guide from the Father of Guerilla Marketing .            
Scarborough: Entrepreneur Press. 
  
McQuail, D. (2002) McQuail's Reader in Mass Communication Theory.         
London: Sage Publications Ltd. 
  
Negroponte, N. (2000) Being Digital . New York: Vintage Books. 
  
Norman, D. (2002) The Design of Everyday Things. New York: Basic Books. 
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Shrum, L.J. (2003) The Psychology of Entertainment Media: Blurring the          
Lines Between Entertainment and Persuasion (Advertising and Consumer        
Psychology). Philadelphia: Lawrence Erlbaum. 
  
International Journal of Business and Management [online]. Available at         
http://www.ccsenet.org/journal/index.php/ijbm 
  
Journal of Advertising Research [online]. Available at http://journals.cambridge.org/ 
  
Project Management Journal [online]. Available at 
http://www.pmi.org/learning/publications-project-management- journal.aspx 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus guide for              
access details. 
 

15.               Module Run 
  
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code MBS5400 

2. Module Title Enterprise 2 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites 
None 

b. Programme Restrictions 
None 

c. Level Restrictions 
None 

d. Other Restrictions or 
Requirements 

  
None 

  

9. Aims 
This module aims to develop the students’ ability to find, develop, criticise and adapt 
ideas effectively and efficiently. It aims to refine students’ management skills and 
equip them with a strong understanding of the concepts and routines of project 
management and the ability to utilise these skills and concepts appropriately. 
Students will have the opportunity to combine ingenuity and concept development 
with project management skills to become more enterprising entrepreneurs. 
Combining their skills and knowledge of the music and entertainment business gained 
from previous modules with these into a functioning holistic skillset; 
  
10.         Learning Outcomes 
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On successful completion of this module students will be able to: 
  
Knowledge 

K1   Discuss how to best develop new ideas and 
continually critique them; 
K2   Examine markets and brands, identify similarities in 
these and then to develop meaningful products from the 
conclusions; 
K3   Select a project management method/model 
appropriate to a given task; 
K4   Discuss the key factors of established project management models 
and their suitability to different tasks and people 

 
Skills  

S1  Separate business opportunities from problems and develop these 
opportunities into succinct ideas/proposals; 
S2 Devise techniques to repeatedly generate new  ideas,  and  to 
then refine them to be viable business projects, or parts thereof; 
S3 Design suitable systems to plan for, monitor, evaluate and deliver a 
detailed project on time, budget and in scope, demonstrating 
leadership and ability to organise work in team-based projects; 
S4 Calculate meaningful improvements to products and project 
management systems through careful evaluation of previous projects 
and utilise suitable existing knowledge and skills in the interests of 
being enterprising and effective in the business world. 
 

11.               Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 

   
Unit MBS5400.1: Concept development 

●             Objective development and brainstorming 
techniques; 

●             Risk analysis; 
●             Critical Success Factors and Key Performance 

Indicators; 
●             Adaptability ("kill your darlings") and lateral thinking; 
           inclusive/exclusive approach; what, how, why?;  

knock-on effects (positive & negative); connecting the 
dots - links to brand points. 

  
Unit 5400.2: Project management  

●               Project components; 
●               Established methods 
●               Workflows 
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●      Leadership 
  
  
12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical and 
written work, and sit examinations to demonstrate that they have achieved the 
learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student 
questions and subsequent discussion;(K1,K2, K3 K4, S2, S3, S4) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and 
be subject to peer review; (K1, K4, S1, S2, S4) 
 
Where applicable, practical and theoretical learning activities will be organised 
on a team-work basis; (S3) 
  
A substantial part of students’ learning will be constructed through 
independent self-directed activities, scaffolded through access to 
lecturer/supervisor/tutor support and guided study sessions; (K1, K2, K3, K4, 
S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions 
will enhance the Learning, Teaching and Assessment strategy, facilitating on 
campus and remote access to a variety of learning materials, through a 
combination of synchronous and asynchronous means; (K1, K2, K3, K4, S1, 
S2, S3, S4) 
 
13. Assessment Weighting  
 
Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
Summative Assessment 
Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 

Coursework:                                                                                     100% 
Practical Assignment (group) (K2, K3, S1, S2, S3, S4)  (70%)  
Working in groups, students are required to devise and develop a 
concept for a live  music related event. The groups should define  key 
roles and responsibilities for the project and assign these to each other. 
They should then plan, market and execute the event, in their 
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pre-designated roles. Accompanying documents should be presented in 
a portfolio, including a brand book, business and marketing plan, draft 
contracts and a presentation. (4200 words or equivalent - group) 
 
Written Assignment (K1, K4, S4)                                                      (30%) 
Students are required to write a report which analyses and reflects on 
the project as a whole, compare to a previous project (own or case 
study) and reflect on their own and other members’ contribution. (1800 
words - individual) 
 

14.               Learning Materials 
 NB: The materials identified here are indicative and will be reviewed and updated 
annually. 
  
 Essential 
Curedale, R (2013) 50 Brainstorming Methods for Team and Individual 
Ideation . Topanga CA: Design Community College. 
  
Dobson, M.S (2010) Creative Project Management. New York: McGraw-Hill. 
  
Rubin, K.S (2013) Essential Scrum - A Practical Guide to the Most Popular 
Agile Process. Upper Saddle River NJ: Pearson Education Ltd. 
  
Recommended 
Gunnarsson, S. (2012) Professionell Feedback. 3rd Edition. Stockholm: 
Gunnarssons Förlag 
  
Highsmith, J (2010) Agile Project Management: Creating Innovative Products. 
2nd Edition. Boston: Pearson Education Ltd. 
  
Portney, S.E (2013) Project Management for Dummies. 4th Edition. Hoboken 
NJ: John Wiley & Sons Inc 
 
International Journal of Communication [online]. Available at 
http://ijoc.org/index.php/ijoc 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
Project Management Journal [online]. Available at 
http://www.pmi.org/learning/publications-project-management- journal.aspx 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
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15. Module Run 
 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, 
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1. Module Code CMN6100 

2. Module Title Research Practice and Society 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites Successful completion of 
level 4 and 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

None 

  

9.        Aims 
This module aims to develop an advanced critical understanding of qualitative 
and quantitative research methodologies and their application for both artistic 
and scientific research. Students will advance their knowledge of planning and 
implementation of research based inquiry to address a specific research 
questions, develop an in-depth understanding of the creative media industries 
and the students’ role as creative media practitioners. Further to this it aims to 
broaden students’ perspective on cultural issues and movements by drawing 
attention to the development of ideas over time and the nature of cultural 
diversity. Students will develop an understanding of the intersections of 
various fields of the creative media industries, scientific and cultural history 
and the history of ideas in the context of creative media. This, together with a 
deeper understanding of, and the ongoing interplay between science, culture 
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and creative media, is designed to promote a proactive approach to continuing 
professional development planning. 
  

10.               Learning Outcomes 
  
On successful completion of this module students will be able to: 
  
Knowledge 

K1   Evaluate a range of qualitative and quantitative research 
methodologies used in Creative Media; 
K2   Critically analyse industry sectors, their relation to the arts 
and specific contemporary issues within creative media 
industries; 
K3   Discuss continuing professional development strategies; 
K4   Critically appraise the interplay between culture and consumers 
of culture, relating to different and changing cultural ideas. 

  
Skills 

S1   Apply qualitative, quantitative and mixed research methods in 
academic and creative media contexts; 
S2   Select the most appropriate research method(s) to address a 
particular research question; 
S3   Develop a personal continuing professional development plan; 
S4    Communicate their knowledge of cultural issues effectively,
through comparative analysis of cultural ideas. 

  

11.               Syllabus 
  
The module covers: 
  

●    Research methodologies and their application in the creative media industries; 
●    Artistic and Scientific research and practice; 
●    Theories and paradigms of research; 
●    Contemporary issues surrounding research; 

●    Developing a research question / hypothesis; 

●    Gathering, analysis, interpretation and presentation of data; 
●     Literature review and critical analysis of existing research; 

●     Research ethics; 

●     Creative media industries: past, present and future; 
●     The role of practitioners in the creative media industries 
●     History of ideas, and scientific and cultural theories 
●     Types of culture 
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●     Scientific and cultural issues, the development of ideas over 
time and cultural diversity; 
●      Decoding science and culture: communication, meaning and 
semiotics; 

  

12.             Learning, Teaching and Assessment Strategy 
  
Learning activities include lectures, workshops, seminars, tutorials, presentations and 
independent study. Students will produce both practical and written work, and sit 
examinations to demonstrate that they have achieved the learning outcomes; (K1, K2, K3, 
K4, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for further              
independent study, and open up associated issues and invite student          
questions and subsequent discussion; (K1, K2, K3, K4, S1, S2) 
 
Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also include individual or group led presentations and           
be subject to peer review; (K1, K2, K3, K4, S1, S2, S4) 
  
Where applicable, practical and theoretical learning activities will be organised on a 
team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor       
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on         
campus and remote access to a variety of learning materials, through a            
combination of synchronous and asynchronous means. (K1, K2, K3, K4, S1,           
S2, S3, S4) 
  
13.               Assessment  Weighting  

Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 

Summative Assessment 

Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
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Coursework:                                                                                    100% 
Written Assignment 1 (K2, K4, S4)                                                   (40%) 
Students are required to write an analytical essay on different and changing 
cultural ideas. (2500 words) 
  
Written Assignment 2 (K2, K3, S3) (30%) 
An analysis of the creative media sector with a focus on the student’s role 
as a practitioner. (2000 words) 
  
Written Assignment 3 (K1, S1, S2) (30%) 
Students are required to prepare and submit a formal proposal for their 
research for the Major Project in module 6301/6302. (2000 words) 
  

14.               Learning Materials 
  
NB: The materials identified here are indicative and will be reviewed and updated 
annually. 

Essential 
Booth, W.C., Colomb, G.G., Williams, J.M. (2008) The Craft of Research. 3rd 
Edition. London: University Of Chicago Press. 

Punch, K.F. (2006) Developing Effective Research Proposals. London: Sage 
Publications Ltd. 

Storey, J. (2012) Cultural Theory And Popular Culture: An Introduction. 
2nd Edition. Athens: University of Georgia Press. 
  
Recommended 
Cobley, P. et al (2009) The Routledge Companion to Semiotics. 
London: Routledge 
  
Cottrell, S. (2011) Critical Thinking Skills: Developing Effective Analysis 
and Argument. Basingstoke: Palgrave Macmillan. 
 
Creswell, J.W., (2014) Research Design. 4th Edition. London: SAGE Publications. 
  
Dawson, C. (2009) Introduction to Research Methods. 4th Edition. London: 
How To Books. 

Gauch, H.G. (2012) Scientific Method in Brief. Cambridge: Cambridge 
University Press. 

Godfrey, J. (2013) How to Use Your Reading in Your Essays. 1st 
Edition. Basingstoke: Palgrave Macmillan 

McQuail, D. (2010). McQuail's mass communication theory. London: 
Sage Publications. 
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Punch, K.F., (2006) Developing Effective Research Proposals. 2nd 
Edition. London: SAGE Publications. 

Reardon, D. (2006) Doing Your Undergraduate Project (SAGE Essential 
Study Skills Series). London: Sage Publications Ltd. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
 

SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details. 
  

15.               Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code CMN6201 

2. Module Title Industry Engagement 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites Successful completion of 
level 4 and level 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

Minimum Industry 
engagement equal 
to 40 hrs. 

  
9.                 Aims 

The Industry engagement module provides an opportunity for students to          
undertake structured industry based activities to support the development of          
professional knowledge and skills within their chosen field in the creative           
industries. Through a range of engagements, that may consist of single           
placements or a series of industry engagements that foster an enhanced           
understanding of workplace dynamics, facilitate active industry engagement,        
and expose the student to current realities and practices within the field.            
Students will reflect on the engagement experience, and compile a portfolio of            
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work, that will facilitate an informed transition from education to the workplace,            
and may provide a practical situated, context for learning. 
  

10.              Learning Outcomes 
  
On successful completion of this module students will be able to: 

Knowledge 
K1  Examine advanced theoretical and applied perspectives, ethical 
principles and other knowledge applicable to the work/practice context;  
K2 Reflect on the engagement of other industry practitioners and their 
contribution to the work/practice; 
K3 Posit a well reasoned rationale for the choice of methods of inquiry             
that have informed creative approaches to action planning/problem        
solving, contextualising the choices 
K4 Evaluate the process of designing and developing your industry-          
based activity and how its outcomes have contributed to enhancing          
your work/practice and that of others. 

Skills 
 S1 Engage and take responsibility future professional development using the 
learning from the project/inquiry process; 
S2 Demonstrate coherent and organised  communication, 
interpersonal and networking skills when sharing ideas and 
information within an industry based setting; 
S3 Develop an effective portfolio with a range of suitable materials that 
support the students career related focus. 

  

11.               Syllabus 
The module is divided into two units as follows (indicative list of key subjects): 
  
Unit CMN6201.1: Preparing for Industry Engagement 

●        Critically analysing current/historical industry 
trends and practices (case study approach) 

●          Industry engagement / analysis 

●          Becoming a reflective practitioner 

●          Logbook development 

●          Building a portfolio 

●          Supervisor consultation 

●          Workplace health and safety 
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Unit CMN6201.2: Industry Engagement 

●         Combination of directed and 
self directed industry 
engagement activities 

  

12.               Learning, Teaching and Assessment Strategy 
Learning activities include industry engagement(s) completed through placement 
at a single site or through multiple, inter-related engagements/placements, 
lectures, workshops, seminars, tutorials, presentations and independent study. 
Students will produce both practical and written work, and examinations to 
demonstrate that they have achieved the learning outcomes; (K1, K2, K3, K4, S1, 
S2, S3) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for further              
independent study, and open up associated issues and invite student          
questions and subsequent discussion;(K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also include individual or group led presentations and           
be subject to peer review; (K1, K2, K3, K4, S1, S2, S3) 
 
Practical skills will be facilitated through active engagement within an industry           
setting. (S1, S2, S3) 
  
Where applicable, practical and theoretical learning activities will be organised          
on a team-work basis; (K1, K3) 
 
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor       
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on         
campus and remote access to a variety of learning materials, through a            
combination of synchronous and asynchronous means. (K1, K2, K3, K4, S1,           
S2, S3) 
  
13.               Assessment Weighting 
Formative Assessment: 
Students will be required to undertake a series of [1-3] formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
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will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
Summative Assessment: 
Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
Coursework:                                                                                     100% 
Practical Assignment (K1, K4, S2, S3) (40%) 
Portfolio. Develop a portfolio of materials gleaned from case study analysis 
and creative works and other materials created by the student that that will 
support future industry engagement. 
  
Written Assignment (K1, K3, S1, S3)                                                (30%) 
Logbook with Supervisor’s report. Overview/contextualisation of the 
industry engagement experience with the supervisor’s evaluation 
included. (2000 words or equivalent) 
  
Written Assignment (K2, K4 )                                                              (30%) 
Report (Self assessment). Reflective evaluation of industry engagement 
and outline of further professional development. (2000 words or 
equivalent)  
  
14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and 
updated annually. 
  
Essential 
Cottrell, S. (2011) Critical thinking skills: developing effective analysis and 
argument. Basingstoke: Palgrave Macmillan. 
  
Johns, C., Burnie, S., Lee, S., Brooks, S., Jarvis, J. (2013) Becoming a 
Reflective Practitioner. 4th Edition. Hoboken: Wiley-Blackwell. 
  
Seguin, J., Culver, S. H. (2013) Media career guide: Preparing for jobs in the 
21st century. 9th Edition. Bedford: St Martins. 
  
Recommended 
Andriopoulos, C., Dawson, P. (2008) Managing change, creativity & innovation. 
London: Sage. 
  
Cottrell, S. (2003) Skills for Success: The Personal Development Planning Handbook. 
Basingstoke: Palgrave Macmillan. 
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Fitzgerald, S. W. (2011) Corporations and cultural industries: Time Warner,          
Bertelsmann, and News Corporation (critical media studies). Lanham:        
Lexington Books. 
  
Havens, T. & Lotz, A. D. (2011) Understanding media industries. Oxford: 
Oxford University Print. 
  
Hendricks, J.A. (2011) The twenty-first-century media industry: Economic and         
managerial implications in the age of new media (studies in new media).            
Lanham: Lexington Books. 
  
Holt, J. & Perren, A. (2009) Media industries: history, theory, and method. 
Chichester: Blackwell Pub. 
  
Koskinen, I. et al. (2011) Design research through practice: From the Lab, 
Field, and Showroom. Waltham, MA: Morgan Kaufman. 
  
Marshall, L.A and Rowland, Frances. (2006) A guide to learning independently, 
Frenchs Forest, NSW: Pearson Education. 
  
Ruggerio, V. R. (2011) The art of thinking: A guide to critical and creative 
thought. 10th Edition. Upper Saddle River, NJ: Pearson. 
  
Wilson, S. (2001) Information arts: intersections of art, science, and 
technology. Cambridge, MA: MIT Press. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details 
  
15.               Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18    2-year FT, 3-year FT, 4-year PT, 6-year PT 

    2018/19    2-year FT, 3-year FT, 4-year PT, 6-year PT 

     2019/20    2-year FT, 3-year FT, 4-year PT, 6-year PT 

     2020/21     2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code CMN6202 

2. Module Title Industry Engagement 

3. Level 6 

4. Credit Points 60 

5. Notional Learning Hours 600 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites Successful completion of 
level 4 and level 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

Minimum Industry 
engagement 
equal to 80hrs. 

  

9.                  Aims 
 The Industry engagement module provides an opportunity for students to undertake 
structured industry based activities to support the development of professional knowledge 
and skills within their chosen field in the creative  industries. Through a range of 
engagements, that may consist of a single placement, or a series of industry 
engagements, that foster an enhanced understanding of workplace dynamics, facilitate 
active industry engagement, and expose the student to current realities and practices 
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within the field. Students will reflect on the engagement experience, and compile a portfolio 
of work, that will facilitate an informed transition from education to the workplace, and may 
provide a practical situated, context for the learning. 
  

10.               Learning Outcomes 
 On successful completion of this module students will be able to: 
 
Knowledge 

K1  Examine advanced theoretical and applied perspectives, ethical principles and 
other knowledge applicable to the work/practice context; 
K2  Reflect on the engagement of other industry practitioners and their 
contribution to the work/practice; 
K3  Posit a well reasoned rationale for the choice of methods of inquiry that 
have informed creative approaches to action planning/problem solving, 
contextualising the choices; 
K4 Evaluate the process of designing and developing your industry-          
based activity and how its outcomes have contributed to enhancing          
your work/practice and that of others. 

Skills 
S1   Engage and take responsibility future professional development using the 
learning from the project/inquiry process; 
S2  Demonstrate coherent and organised communication, 
interpersonal and networking skills when sharing ideas and information 
within an industry based setting; 
S3    Develop an effective portfolio with a range of suitable 
materials that support the students career related focus. 

  

11.               Syllabus 
  
The module is divided into two units as follows (indicative list of key subjects): 
  
Unit CMN6202.1: Preparing for Industry Engagement 

●         Critically analysing current/historical industry trends 
and practices (case study approach) 

●         Industry engagement / analysis 

●         Becoming a reflective practitioner 
●         Logbook development 
●         Building a portfolio 
●         Supervisor consultation 
●         Workplace health and safety 

  
Unit CMN6202.2: Industry Engagement 
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●         Combination of directed and self 
directed industry engagement 
activities 

 

12.                     Learning, Teaching and Assessment Strategy 
Learning activities include industry engagement(s) completed through placement at a 
single site or through multiple, inter-related engagements/placements, lectures, 
workshops, seminars, tutorials, presentations and independent study. Students will 
produce both practical and written work, and examinations to demonstrate that they have 
achieved the learning outcomes; (K1, K2, K3, K4, S1, S2, S3) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues related 
to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student questions 
and subsequent discussion; (K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and be 
subject to peer review; (K1, K2, K3, K4, S1, S2, S3) 
  
Practical skills will be facilitated through active engagement within an industry           
setting. (S1, S2, S3) 
 
Where applicable, practical and theoretical learning activities will be organised          
on a team-work basis; (K1, K3) 
 
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor       
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on         
campus and remote access to a variety of learning materials, through a            
combination of synchronous and asynchronous means. (K1, K2, K3, K4, S1,           
S2, S3) 
  
13.               Assessment Weighting  
Formative Assessment: 
Students will be required to undertake a series of [1-3] formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
Summative Assessment: 
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Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
Coursework:                                                                                   100% 
Practical Assignment (K1, K4, S2, S3) 
(40%) Develop a portfolio of materials gleaned from case study 
analysis and creative works and other materials created by the student 
that will support future industry engagement. 
  
Written Assignment (K1, K3,  S1, S3)                                          (30%)  
Logbook with Supervisor’s report. Overview/contextualisation of the 
industry engagement experience. With the supervisor’s evaluation 
included. (4000 words) 
 
Written Assignment (K2, K4 )                                                       (30%) 
Report (Self assessment). Reflective evaluation of industry engagement 
and outline of further professional development. (4000 words) 
  

14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated 
annually. 
  
Essential 
Cottrell, S. (2011) Critical thinking skills: developing effective analysis and 
argument. Basingstoke: Palgrave Macmillan. 
 
Johns, C., Burnie, S., Lee, S., Brooks, S., Jarvis, J. (2013) Becoming a Reflective 
Practitioner. 4th Edition. Chichester: Wiley-Blackwell. 
 
Seguin, J., Culver, S. H. (2013) Media career guide: Preparing for jobs in the 21st 
century. 9th Edition. Bedford: St Martins. 
  
Recommended 
Andriopoulos, C., Dawson, P. (2008) Managing change, creativity & innovation. 
London: Sage. 
  
Cottrell, S. (2003) Skills for Success: The Personal Development Planning Handbook. 

Basingstoke: Palgrave Macmillan. 
  
Fitzgerald, S. W. (2011) Corporations and cultural industries: Time Warner,          
Bertelsmann, and News Corporation (critical media studies). Lanham:        
Lexington Books. 
 
Havens, T., Lotz, A. D. (2011) Understanding media industries. Oxford: Oxford 
University Print. 
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Hendricks, J.A. (2011) The twenty-first-century media industry: Economic and         
managerial implications in the age of new media (studies in new media).            
Lanham: Lexington Books. 
  
Holt, J., Perren, A. (2009) Media industries: history, theory, and method. Chichester: 
Blackwell Pub. 
  
Koskinen, I.. Binder, T., Redstrom, J., Wensveen, S., Zimmerman, J. (2011)           
Design research through practice: From the Lab, Field, and Showroom.          
Waltham, MA: Morgan Kaufman. 
  
Marshall, L.A., Rowland, Frances. (2006) A guide to learning independently. Pearson 
Education, Australia. 
  
Ruggerio, V. R. (2011) The art of thinking: A guide to critical and creative thought. 10th 
Edition. Upper Saddle River, NJ: Pearson. 
  
Wilson, S. (2001) Information arts: intersections of art, science, and technology. 

Cambridge, MA: MIT Press. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details 
 
15.               Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code CMN6203 

  
2. 

  
Module Title 

Object-Web Interaction Design 
and Development 

3. Level 6 

4. Credit Points 30 

5. Notional 
Learning Hours 

300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module 
Restrictions 

  

  
a. 

  
Prerequisites 

Level 5 studies, either L5 Web or 
pre- course induction material online. 

b. Programme 
Restrictions 

None 

c. Level 
Restrictions 

None 

d. Other Restrictions or 
Requirements 

  
None 

  

9.                  Aims 
This module aims to develop the students’ knowledge of and skills in            
ubiquitous computing (UbiC), bringing the real physical world and the digital           
world of mobile devices together. It aims to help students develop the ability to              
design and implement systems to enable interaction between        
environment-based information and technology, interconnecting Smart Objects       
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with IP. Students will develop an understanding of data transmission between           
servers and how to utilise that data to assist useful application of technology in              
the physical world (controlling servos/robotics automatically and remotely, or         
using sensors to generate events in an application) and will be of value to              
students from different disciplinary backgrounds. 
  

10.               Learning Outcomes 

On successful completion of this module students will be able to: 
 

Knowledge 

K1   Appraise  systems  for  proximity  networking  and select 
the most appropriate platform for the project; 
K2    Design complex flows of information; 

K3    Evaluate the interplay between hardware and software systems; 

K4    Propose solutions for practical/physical problems with 
ubiquitous computing systems; 

Skills 
S1    Demonstrate innovative use of existing HW to create useful 
solutions in conjunction with Apps and networks; 
S2    Construct systems for transmission and retrieval of data 
between sensors and a database; 
S3    Demonstrate ability to manipulate IP Protocol Architecture 
and create Transport Protocols; 
S4    Demonstrate ability to connect Smart Object Hardware with 
Software and databases; 

  

11.               Syllabus 
  
The module is divided into two units as follows (indicative list of key subjects): 
  
Unit CMN6203.1: Design and programming 

●           Proximity networking 

●          Continuous sensory inputs 
●          Embedded Operating Systems and basic components 
●          Language specific coding 
●          Object serialisation, flatfiles, hashes, data 

access speed, size trade- offs and SQL (queries) 
●         Databasing (structure) 

●         Transmission formats 
●            Concepts of Ubiquitous Computing (UbiC) 
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Unit CMN6203.2: Implementation 

●             Prototyping (Lo-fi) 
●             Sensor types and handling 

●             Micro-electronics 
●             ARM boards e.g Raspberry Pi, Arduino etc. 
●             Hacking electronics 
●             Debugging physical systems, network 

fault-finding, sensor network diagnostics 

12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials,       
presentations and independent study. Students will produce both practical and          
written work, and sit examinations to demonstrate that they have achieved the            
learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues        
related to the key topics of the syllabus; they will include guidance for further              
independent study, and open up associated issues and invite student          
questions and subsequent discussion; (K1, K2, K3) 
 
Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also include individual or group led presentations and           
be subject to peer review; (K2, K3, K4, S1, S4) 

Practical skills will be facilitated in group demonstrations and workshop          
sessions, and students will also engage in individual/project group practical          
sessions in studio, lab and workstation environments; (S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be organised          
on a team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor       
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 

Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on         
campus and remote access to a variety of learning materials, through a            
combination of synchronous and asynchronous means. (K1, K2, K3, K4, S1,           
S2, S3, S4) 
  
13.               Assessment Weighting 

Formative assessment: 
Students will be required to undertake a series of [1-3] formative assessment tasks linked 
to the summative assessment tasks. The formative assignments will provide a structured 
opportunity for students to receive formal feedback that will direct the learning for each 
summative assessment task. 
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Summative assessment 

Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
Coursework:                                                                                      100% 

Written Assignment (K1, K3)                                                              (20%) 

The student is required to carry out a case study of businesses using             
ubiquitous computing technology, linking to and demonstrating       
understanding of theories involved. (1500 words or equivalent) 
 
Practical Assignment (K2, K4, S1, S2, S3, S4)                              (60%) 
Prototype project. The student is required to engage in a group project 
where a working prototype (Lo-fi) of a Ubiquitous computing application 
is produced. The project should include a Design Document, sketches 
of data/signal flow and a rationale. (4000 words or equivalent - Group) 

Written Assignment (K1, K3, K4, K5)                                                (20%) 
Each student should submit an Individual reflective report on the processes 
and outcomes of the prototyping project. (1500 words – Individual) 
  

14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed 
and updated annually. 
  
Essential 
Dourish, P., Bell, G. (2014) Divining a Digital Future - Mess and 
Mythology in Ubiquitous Computing. 2nd Edition. Massachusetts: 
MIT Press. 

Monk, S. (2014) Raspberry Pi Cookbook. Sebastopol, CA: O'Reilly Media 
  
Scherz, P., Monk, S. (2013) Practical Electronics for inventors. 3rd 
Edition. London: McGraw Hill. 
 
Recommended 
Allan, A. (2011) Basic Sensors in iOS. Cambridge: O' Reilly Media Inc. Bayle, J. 
(2013) C Programming for Arduino. Birmingham: Packt Publishing. 
 

Boxall, J. (2013) Arduino Workshop: A Hands-On Introduction with 65 
Projects. San Francisco: No Starch Press 
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DaCosta, F. (2013) Rethinking the Internet of Things: A Scalable 
Approach to Connecting Everything. New York: Apress Open. 
  
Demirov, I. (2014) Learn JavaScript VISUALLY - Just the Basics. (Kindle). 
Ivelin Demiro.      Available at
http://www.amazon.co.uk/Learn-JavaScript-VISUALLY-Ivelin- 
Demirov-ebook/dp/B00LDZ7824/ref=tmm_kin_swatch_0?_encoding=UTF8&sr
=8-1- fkmr1&qid=1412941600  (Accessed 10.10.14). 
  
Dunkels, A., Vasseur, J.P. (2010) Interconnecting Smart Objects with IP. 
Burlington, MA: Morgan Kaufmann. 
 
Margolis, M. (2012) Arduino Cookbook. 2nd Edition. O'Reilly Media. 

Monk, S. (2013) Hacking Electronics. London: McGraw Hill. 
  
Purdum, J. (2012) Beginning C for Arduino: Learn C Programming for the 
Arduino.New York: Springer 
  
Westerfield, M. (2013) Building iPhone and iPad Electronic Projects. 
Cambridge: O'Reilly Media. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
 
 

15.               Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code CMN6204 

2. Module Title Advanced Specialised Project 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions 
  

  
a. Prerequisites 

Successful completion of 
level 4 and level 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

  
None 

  
9.                  Aims 
The aim of the module is to develop students’ professional practice through the 
planning and development of an independent activity (study or practical, 
individual or team based). By choosing a specific area of specialisation, 
students will develop a stronger awareness of their professional interests and 
the ability of better directing their professional development of their future 
careers. Students will learn how to assess their own skills and knowledge and 
how to develop a strategy to bring them to the desired level. 
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10.               Learning Outcomes 
  
On successful completion of this module students will be able to: 
  
Knowledge 

K1 Evaluate their preparation on a specific area of the chosen discipline; 
K2 Decide an area of specialisation based on industry and/or personal 
requirements; 
K3 Evaluate their progress independently; 
K4 Develop a subject specific knowledge according to their proposed 
project. 

  

Skills 

S1 Apply analytical skills to their own knowledge in order to identify 
strengths and weaknesses; 
S2 Develop a study plan to achieve the desired skills or knowledge 
and organise work effectively in order to complete the chosen activity; 
S3 Present the outcomes of their work in a convincing and effective 
manner; 
S4 Develop subject specific practical skills according to their 
proposed project. 

  

11.               Syllabus 
This module is highly customisable by each student (or group of students),            
therefore a specific syllabus will be proposed by them and agreed with their             
assigned tutor and supervised by the programme coordinator. However, the          
following subjects will be normally included: 
  

●                     Self assessment 

●                     Project planning and management 

●                     Resource allocation 

●                     Time management 

●                     Reporting and presentation 
  
 
12.               Learning, Teaching and Assessment Strategy 
Although the strategy might differ according to what is proposed by students, a 
general approach could be: 

Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical and 
written work, and sit examinations to demonstrate that they have achieved the 
learning outcomes; (K1, K2, K3, S3, S4) 
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Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for further 
private study, and open up associated issues and invite student questions and 
subsequent discussion; (K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and 
be subject to peer review; (K1, K2, K3, K4, S1, S3, S3, S4) 
  
Practical skills will be facilitated in group demonstrations and workshop 
sessions, and students will also engage in individual/project group practical 
sessions in studio, lab and workstation environments; (S1, S2, S4) 

Where applicable, practical and theoretical learning activities will be organised 
on a team-work basis; (S2, S4) 
  
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, K4) 

Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on 
campus and remote access to a variety of learning materials, through a 
combination of synchronous and asynchronous means. (K1, K2, K3, K4, S1, 
S3, S3, S4) 

13.               Assessment Weighting  
 
Formative assessment 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
  
Summative Assessment 
Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
  
Coursework  100% 
Practical/Written Assignment (K1, K2, K3, K4, S1, S2, S4) (80%) 
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Depending on the nature of the project, this assignment can be a practical 
component of one major media production, a portfolio of more than one smaller 
projects or a written component such as an essay or an argumentative article. 
The exact nature of the project and its grading criteria must be agreed in 
advance with the assigned tutor (although some well-motivated deviation from 
this agreement may be approved during the module). If the project is a 
team-work, the submission can be common, but all members of the team are 
expected to contribute equally to the project, and the single contribution of each 
member must be agreed with the assigned tutor prior to the commencement, 
and it must appear clearly in the project presentation. (4800 words or 
equivalent - Individual) 
  
Presentation (K3, S3)                                                                                        (20%) 
Students are required to present their project to their peers, focusing more on 
their professional development rather than on the project itself. Those who 
realised a practical component should present it, explaining what skills and/or 
knowledge were developed during the production of such a project, and those 
who engaged in a written component should present their paper and findings with 
a similar focus. If the project is a team-work, all members are required to present 
their particular component within a single presentation, outlining their personal 
contribution and the particular skills they have developed, and will be graded 
accordingly. Students should prepare a powerpoint (or similar software) 
presentation. (duration: up to 10 minutes per student/member of the team) 
  

14.               Learning Materials 

Specific learning materials are to be proposed and agreed in the project 
proposal, however they will normally include some of the following 
resources: 
  
 
Essential 
Cottrell, S. (2003) Skills for Success: The Personal Development Planning 
Handbook. Basingstoke: Palgrave Macmillan. 
 
Gibbs, P. (ed), (2013), Learning, Work and Practice: New Understandings. London: 
Springer. 
  
Johns, C., Burnie, S., Lee, S., Brooks, S., Jarvis, J. (2013) Becoming a 
Reflective Practitioner. 4th Edition. Hoboken: Wiley-Blackwell. 
  
Recommended 
Kolb, D. (1984), Experiential learning: experience as the source of 
learning and development. Englewood Cliffs: Prentice-Hall. 
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Koskinen, I. et al. (2011) Design research through practice: From the Lab, 
Field, and Showroom. Waltham, MA: Morgan Kaufman. 
  
Marshall, L.A and Rowland, Frances. (2006) A guide to learning 
independently. Frenchs Forest, NSW: Pearson Education. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
 
 
  
15.               Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code 
MBS6203 

2. Module Title Advanced Marketing 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours   
300 

6. Subject Music Business 

7. Module Leader 
tbc 

8. Module Restrictions   

a.     Prerequisites Successful completion of all 
level 4 and level 5 modules 

b.     Programme 
Restrictions 

None 

c.  Level Restrictions 
None 

d.     Other Restrictions or 
Requirements 

  
None 

  

9.                   Aims 
The aim of the module is to further student’s knowledge and understanding of 
marketing operations whilst giving the opportunity to specialise in a field of 
marketing better allowing them to progress into niched areas of further studies. It 
aims to develop students’ ability to plan and operate marketing campaigns through 
simulation and use of narrative in long-term strategic marketing and brand 
awareness projects. Students will gain awareness of, and the ability to develop, 
media neutral marketing strategies, particularly through use of narrative. 
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10.               Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 

K1 Critically assess classical and contemporary marketing 
theories and their relevance to marketing practitioners; 
K2 Evaluate the effect of advertising strategies on consumer 
decision making; 
K3 Defend the appropriateness of a given narrative form  for 
a given target group and brand or product; 
K4 Criticise narrative and particularly narrative used in 
marketing and brand awareness contexts. 

 

Skills 
S1 Design a viable marketing campaign making use of 
innovative and contemporary marketing theories, deriving 
strategies by appraising case study marketing 
processes/campaigns; 
S2 Measure the effectiveness and efficiency of proposed 
marketing strategies through simulation and evaluation; 
S3 Manage long-term marketing strategies based on a variety of 
theories and using different media; 
S4 Compose engaging narratives drawing on a range 
of methods and theories; 

11.               Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
  
Unit MBS6203.1 - Long-term marketing strategies 

●        Strategic brand management 
○        blogging; 
○        email newsletters; 
○        product placement and sponsorship; 

●        Advanced marketing research methods 
●        Case studies in marketing theories 
●        Consumer behavioural psychology 
●        Management information systems 
●        Strategic marketing simulation 
●        Media-neutral marketing 
●        Digital marketing and electronic e-commerce 
●        Contemporary issues in marketing 

  
Unit MBS6203.2 - Narrative Marketing 

●        Developing engaging stories; 
●        Psychology of narrative and engagement; 
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●        Narrative in new media; 
○        Social media marketing; 
○        Multimedia presence (Youtube, Vimeo, Pinterest) 

●        Case studies; 
○        e.g. GoPro, Redbull etc. 
○        User communities; 

●        Trans-media and media-neutral planning in communications; 
●        Creative approaches to marketing and advertising; 
●        Brand narrative in marketing communication; 
●        World of mouth and peer to peer communication; 
●         Participatory cultures; 

  
  
12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, and 
sit examinations to demonstrate that they have achieved the learning outcomes; 
(K1, K2, K3, K4, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues related to 
the key topics of the syllabus; they will include guidance for further independent 
study, and open up associated issues and invite student questions and subsequent 
discussion; (K2) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and be 
subject to peer review; (K1, K3, K4, S1) 
  
Where applicable, practical and theoretical learning activities will be organised on a 
team-work basis; (K2, S1, S2, S3) 
 
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor support 
and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus 
and remote access to a variety of learning materials, through a combination of 
synchronous and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
13.               Assessment Weighting 
Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment tasks 
linked to the summative assessment tasks. The formative assignments will 
provide a structured opportunity for students to receive formal feedback that will 
direct the learning for each summative assessment task. 
  
Summative Assessment 
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Summative assessment will take the form of a range of work demonstrating that 
the student has met the learning outcomes of the module. The work will normally 
be constituted as follows: 
  
Coursework: 100% 
Practical assignment (Group) (K2, S1, S2, S3) (50%) 
Working in teams, students are required to design and market a new 
product/service, including advertising, budgeting, sales force allocation, 
production planning. They will use this to compete in a realistic marketplace 
simulation, competing with the other teams of students. Simulation software is 
recommended for this if available, but not required. A process overview and 
outcome analysis should be shared between the groups after completion. 
(3000 words or equivalent) (per student) 
 
Written assignment (individual) (K1, S1)                                                       (20%) 
Students will write an individual reflective analysis of the process and outcome 
of the marketplace simulation (Practical Assignment), drawing on knowledge of 
established and emerging marketing theories and suggesting how the strategy 
could be improved upon. (1200 words or equivalent) 
 

Practical Assignment 2 (K3, K4, S4)                                               (30%)  
Students will develop, and produce examples for, a transmedia or media neutral 
marketing strategy, taking into account the audience engagement and interaction 
with the brand in the narrative. Examples of the narrative development should be 
provided in at least two different media (e.g. text and film etc.) and be accompanied 
by a brand ‘narrative book’ presenting, explaining and contextualising the narrative 
and materials. (1800 words or equivalent) 
 

14.               Learning Materials 
NB: The materials identified here are indicative and will be reviewed and updated annually. 
 
Essential 
Belch, G., & Belch, M. (2014) Advertising and promotion: An integrated 
marketing communications perspective . 10th Edition. New York: McGraw-Hill. 
  
Dahlen, M., Lange, F. (2010) Marketing communications: A brand narrative 
approach . Chichester: John Whiley & Son. 
  
Solomon, M. R. (2013) Consumer behavior: Buying, having, and being . 10th 
Edition. Upper Saddle River, NJ: Prentice Hall. 
 
 
Recommended 
Bernardo, N. (2011) The Producer’s Guide to Transmedia: How to Develop, Fund, Produce 
and Distribute Compelling Stories Across Multiple Platforms. London: Beactive Books. 
  
Burgess, J., Green, J. (2009) YouTube: Online Video and Participatory Culture. 
Cambridge: Polity Press. 
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Dietrich, G., Livingston, G. (2012) Marketing in the Round: How to Develop 
an Integrated Marketing Campaign in the Digital Era. Indianapolis, Indiana: 
Que Publishing. 
  
Drewniany, B. L., Jewler, A. J. (2013) Creative strategy in advertising 11th Edition. 
Boston, MA: Wadsworth. 
 
Giofagnoli, M. (2011) Transmedia Storytelling: Imagery, Shapes and Techniques. 
Pittsburgh, PA: ETC Press. 
 
Jenkins, H. (2013) Spreadable Media: Creating Value and Meaning in a Networked 
Culture. New York: New York University Press. 
 
Keller, K. (2013) Strategic brand management. 4th Edition. Upper Saddle 
River, NJ: Pearson/Prentice . 
  
Kelley, L. D., Jugenheimer, D. W., Sheehan, K. B. (2011) Advertising media planning: 
A brand management approach. 3rd Edition. Armonk, NY: M. E. Sharpe. 
 
Taylor, A.K. (2013) Strategic thinking for advertising creatives . London: 
Laurence King Publishing. 
 
International Journal of Communication [online]. Available at http://ijoc.org/index.php/ijoc 
 
Journal of Advertising Research [online]. Available at http://journals.cambridge.org/ 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
 
 
 15.               Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 
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1. Module Code MBS6204 

2. Module Title Recording management 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions   

a.  Prerequisites Successful completion of 
level 4 and level 5 modules 

      b.      Programme Restrictions None 

      c.      Level Restrictions None 

d.    Other Restrictions or 
requirements 

  
None 

  

9.                   Aims 
This module aims to deepen the students’ knowledge of management and business 
in the context of recording environments whilst broadening students’ perspective on 
music production. It aims to draw attention to psychological, regulatory and 
operating issues around recording management and give students specialised 
training as managers in the recording industry. The module will provide students 
with the opportunity to develop defined skills and experience in both studio 
management and recording session management. 
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10.               Learning Outcomes 

On successful completion of this module students will be able to: 
  
Knowledge 

K1  Evaluate the effectiveness of resource allocation within the context of 
recording environments; 
K2  Evaluate appropriateness of  recording strategies by  analysing 
documentation and other relevant source of information; 
K3  Evaluate the appropriateness of a business start-up proposal 
based on the specific needs of a recording venture; 
K4   Relate music business concepts to recording studios  issues and 
workflows. 

  
Skills 

S1  Produce a business plan for a sustainable recording endeavour; 
S2  Plan and organise tasks and issues in a thorough production schedule; 
S3 Choose appropriate solutions,  team  members  and  strategies to 

achieve production goals; 
S4 Support production teams on contractual and regulatory issues. 

 
 11.               Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
  
Unit MBS6204.1: Studio Management 

●      Historical overview of recording studios 
●      Recording studio profiles and standard set-ups 
●      Expense planning 
●      Equipment and supplies 
●      Pricing strategy and market analysis 
●      Income sources and competition 
●     Contracts 
●     Advertising and PR 
●     Teamwork psychology, dynamics and performance 
●     Employment law and H&R 
●     Financial statements and bookkeeping 

   
Unit 6204.2: Managing recording sessions 

●          Session management 
●          Location/field recording 
●          Equipment/Locations 
●          Large scale recording sessions 
●          Legal forms and agreements 

 
12.               Learning, Teaching and Assessment Strategy 
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Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical 
and written work, and sit examinations to demonstrate that they have 
achieved the learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues 
related to the key topics of the syllabus; they will include guidance for 
further independent study, and open up associated issues and invite 
student questions and subsequent discussion; (K1) 
 
Seminars and tutorials will enable students to engage critically with the 
module topics as well as providing opportunities to reflect on their learning 
and work in progress. Sessions may also include individual or group led 
presentations and be subject to peer review; (K1, K2, K3 K4) 
 
Practical skills will be facilitated in group demonstrations and workshop 
sessions, and students will also engage in individual/project group 
practical sessions in studio, labs workstation environments. (K4) 
  
A substantial part of students’ learning will be constructed through 
independent self-directed activities, scaffolded through access to 
lecturer/supervisor/tutor support and guided study sessions; (K1, K2, K3, 
K4, S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning 
solutions will enhance the Learning, Teaching and Assessment strategy, 
facilitating on campus and remote access to a variety of learning materials, 
through a combination of synchronous and asynchronous means. (K1, K2, 
K3, K4, S1, S2, S3, S4) 
 
13.               Assessment Weighting 
Formative Assessment 

Students will be required to undertake a series of 1-3 formative assessment tasks 
linked to the summative assessment tasks. The formative assignments will 
provide a structured opportunity for students to receive formal feedback that will 
direct the learning for each summative assessment task. 
  
Summative Assessment 

Summative assessment will take the form of a range of work demonstrating that 
the student has met the learning outcomes of the module. The work will normally 
be constituted as follows: 
  
Coursework:                                                                                            100% 
Written Assignment 1 (K1, K2, K3, K4, S1, S2, S3)                                 (50%)  
Students are required to produce a comprehensive proposal for a 
recording- based business or project. The proposal should include risk 
analysis, budget, legal considerations, draft contracts and basic marketing 
materials.(3000 words) 
 
Written assignment 2 (K2, K3)                                                                  (25%) 
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Students are required to write an analysis of a documented recording 
venture. (1500 words or equivalent) 
 
Presentation ( K2, K4)                                                                               (25%) 
Students are required to carry out a detailed analysis of a recording venture 
and deliver the findings in form of a presentation with accompanying handouts 
(if appropriate). Includes Q&A. (duration: 10-15 minutes) 
 

14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated annually. 
  
Essential 
Bartlett B, (2014) Recording Music on Location: Capturing the live 
performance . Burlington, MA: Focal Press. 
  

De Santis, J. (1999) How to run a recording session. Emeryville: Mixbooks 
 
Shirley, J. (2005) The Savvy Studio Owner: A complete guide to setting up and 
running your recording studio. San Francisco: Backbeat Books. 
  
Recommended 
Bartlett B., Bartlett, J (2007) Recording Music on Location. Burlington, MA: Focal 
Press. 
  
Clark,  W.  (2003)  Temple  of  sound:  inside  the Great Recording studios. San 
Francisco: Chronicle Books. 
  
Gallagher, M. (2000) The studio business book. Emeryville: Mixbooks. 
  
Kellog, J. (2014) Take Care of Your Music Business, Taking the legal and 
business aspects you need to know to. Bushkill, PA: PJ’s Publishing. 
  
McNutt, R. (2001) Too Hot to Handle: An illustrated Encyclopaedia of 
American Recording Studios on the 20th Century. Hamilton, OH: HHP 
Books 
  
Viers, R. (2012) The Location Sound Bible: How to record 
professional dialog for film and TV. Studio City, CA: Michael Wiese 
Productions. 
  
Sound and Music Computing [Online]. Available at 
http://smcnetwork.org/resources/journals  (Accessed: 26 February 2015). 
  
Journal of Safety and Health at Work [online]. Available at: 
http://www.journals.elsevier.com/safety-and-health-at-work 
  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See 
Campus guide for access details. 
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15.               Module Run 
  

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT, DE 

 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page | 131  
 



Music Business  Programme Handbook 2018-19 

1. Module Code MBS6205 

2. Module Title Business Law & Legislation 

3. Level 5 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites Successful completion of 
level 4 and level 5 
modules 

b. Programme Restrictions 
None 

c. Level Restrictions 
None 

d. Other Restrictions or 
Requirements 

  
None 

  

9. Aims 
This module aims to further student’s knowledge and understanding of business 
legislation, trading agreements and contract law, and to develop students’ ability to 
reason and argue cases based on legal precedent and case law. It aims to develop 
the students’ ability to identify and determine consequences of breach of contract 
and to give them the opportunity to specialise in a field of business better allowing 
them to progress into niched areas of further studies. 
 

10.               Learning Outcomes 
 On successful completion of this module students will be able to: 
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Knowledge 

K1   Demonstrate detailed knowledge of specific areas of legislation;  
K2   Discuss terms and consequences of contract law in specific areas 
of legislation; 
K3   Evaluate case precedents; 
K4   Discuss the future development contract law. 

 

Skills 
S1 Criticise and defend the terms of a contract; 
S2 Evaluate existing legislation and contract precedents; 
S3 Formulate convincing arguments in support of solutions to 
contractual problems; 
S4 Design a contract relevant to a specific area of legislation 

 
  
11.               Syllabus 
The module is divided into two units as follows (indicative list of key subjects):  
  

Unit MBS6205.1: Business legislation 

●                     Trading agreements; 

●                     Global variation; 
●                     International trading agreements; 
●                     Government policy; 
●                     Tax legislation; 
●                     Patenting; 
●                     Corporate organisation and legal responsibility; 

   
Unit MBS6205.2: Contracts 

●                     Recognising contracts; 

●                     Formation, discharge and enforceability; 
●                     Parties of contract; 
●                     Contract variation/deviation from terms of contract; 
●                     Interpretation of paragraphs; 
●                     Consequences of breach of contract; 
●                     Fulfilment of contract; 

●                     Terms & clauses;  
  
12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, and sit 
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examinations to demonstrate that they have achieved the learning outcomes; (K1, 
K2, K3, K4, S1, S2, S3, S4) 
  
Lectures will introduce theoretical, critical/conceptual and technical issues related to          
the key topics of the syllabus; they will include guidance for further independent study,              
and open up associated issues and invite student questions and subsequent           
discussion; (K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also include individual or group led presentations and be            
subject to peer review; (S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be organised          
on a teamwork basis; (S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor       
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on campus          
and remote access to a variety of learning materials, through a combination of             
synchronous and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
  
13.               Assessment Weighting  

Formative Assessment 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  

Summative Assessment 
Summative assessment will take the form of a range of work demonstrating that the              
student has met the learning outcomes of the module. The work will normally be              
constituted as follows: 
  
Coursework:                                                                                     35% 
Written Assignment (K3, K4, S2)                                                      (35%)  
Students are required to write an essay describing the reasons for and thinking behind              
a given area of legislation referring to precedent law, including an analysis of its              
implications and a relevant case study.Students should also propose how this might            
evolve in future contract law. (2000 words) 
  
Examination:                                                                                    65% 
Written Exam (K2, S1)                                                                      (30%) 
A timed unseen written exam where students are required to choose 2-4 
contract cases from a selection in specific areas of legislation, analyse them 
and write a report for each one. The analysis report should discuss the details 
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of each case, identifying the key problems, clauses and consequences. 
(duration: 120 minutes) 
 
Viva Voca Exam (K1, S3, S4)                                                          (35%) 
Students are required to prepare a case for a given legal/contractual scenario and to then 
present and defend it in a live ‘mock trial’ scenario. Should include a draft contract and 
additional Q&A. (duration: 20-30 minutes) 
 

14.               Learning Materials 
 

NB: The materials identified here are indicative and will be reviewed and 
updated annually. 
 

Essential 
Drahos, P., Mayne, R. (2003) Global Intellectual Property Rights: 
Knowledge, Access and Development. Basingstoke: Palgrave. 
  
Oxford University Press (2013) A Dictionary of Law . Oxford: Market House 
Books. 
  
Steingold, F.S (2014) Legal Forms for Starting & Running a Small 
Business. 8th Edition. California: Nolo. 
 
Recommended 
Burnham, S.J (2011) Contract Law for Dummies . (Kindle) Hoboken NJ: 
Jogn Wiley & Sons. Available at 
http://www.amazon.co.uk/Contract-Law-Dummies-Scott- Burnham- 
ebook/dp/B006G275BS/ref=sr_1_1_bnp_1_kin?s=books&ie=UTF8&qid=
141285796 6&sr=1-1&keywords=Contract+Law+for+Dummies 
(Accessed 09.10.14) 

  
Harris, P. (2007) An Introduction to Law. 7th Edition. Cambridge: Cambridge 
University Press. 

  
Stim, R (2011) Contracts, The Essential Business Desk Reference . California: 
Nolo. 

  
Terra, B., Wattel, P. (2012) European Tax Law. 6th Edition, Abridged Student 
Edition. The Hague: Kluwer Law International. 

  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  
Access to Law (2015) Available at: https://www.accesstolaw.com/about/ . 
(Accessed 28 January 2015). 

  
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus 
guide for access details. 
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15.               Module Run 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code MBS6206 

2. Module Title Event Production 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions   

a. Prerequisites Successful completion of 
level 4 and 5 modules 

b.          Programme Restrictions None 

c. Level Restrictions None 

d.        Other Restrictions  or 
Requirements 

None 

 
 9.                  Aims 
This module aims to further the students’ knowledge and understanding of selling, 
planning and managing live events, giving them a detailed knowledge of the 
legislative opportunities and restrictions applicable to live events. It will give the 
opportunity for students to focus their existing general knowledge and skills in 
business administration and marketing into a specific area, which will challenge all of 
these skills. This will give students a field of focussed experience for further career 
development. 
  
10.               Learning Outcomes 

On successful completion of this module students will be able to: 
Knowledge 
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K1 Assess the strengths, weaknesses, opportunities and threats in an 
event plan; 
K2 Evaluate the appropriateness of an event concept to a given 
audience/target group; 
K3 Select the most appropriate marketing strategy for an event; 
K4  Compare  the  strengths  of  concept, location, crew, budget and 
audience to find the best interplay between them.  

  
Skills  

S1 Manage the production/execution of a live event;  
S2 Design a viable strategy for delivering a live event; 
S3 Evaluate the needs of a given audience/target group to be able to             
design an experience that will result in a high satisfaction rate for that             
audience; 
S4 Effectively arrange an optimal interplay between concept, location, 
crew, budget, and audience. 

  
11.                     Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
 
 Unit MBS6206.1: Concepts, planning and marketing 

       ●        Crew, Location, budget, concept, audience 
●        Health and Safety 
●        Licenses 
●        Types of event; 
●        Group behavioural and consumer psychology 
●        Premises 
●        Marketing of events (hype etc.) 

  
 Unit MBS6206.2: Execution - running the event 

       ●      Staff/crew 

●      Communication skills 
●      Security 
●      Catering 
●      Contingency plans 
●      Technical solutions 
●      Logistics 
● ‘Get-out’ routines and planning 
●      De-brief and evaluation 

 

12.                  Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials,       
presentations and independent study. Students will produce both        
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practical and written work, and sit examinations to demonstrate that          
they have achieved the learning outcomes; (K1, K2, K3, K4) 
 
Lectures will introduce theoretical, critical/conceptual and technical       
issues related to the key topics of the syllabus; they will include            
guidance for further independent study, and open up associated         
issues and invite student questions and subsequent discussion;        
(K1, K2, K3, K4) 
 
Seminars and tutorials will enable students to engage critically with          
the module topics as well as providing opportunities to reflect on           
their learning and work in progress. Sessions may also include          
individual or group led presentations and be subject to peer review;           
(S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be         
organised on a teamwork basis; (S1, S4) 
 
A substantial part of students’ learning will be constructed through          
independent self-directed activities, scaffolded through access to       
lecturer/supervisor/tutor support and guided study sessions; (K1,       
K2, K3, K4, S1, S2, S3, S4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning          
solutions will enhance the Learning, Teaching and Assessment        
strategy, facilitating on campus and remote access to a variety of           
learning materials, through a combination of synchronous and        
asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 

 

13.                   Assessment Weighting  

Formative Assessment 
Students will be required to undertake a series of [1-3] formative           
assessment tasks linked to the summative assessment tasks. The         
formative assignments will provide a structured opportunity for        
students to receive formal feedback that will direct the learning for           
each summative assessment task. 
  
Summative Assessment 
Summative assessment will take the form of a range of work demonstrating that             
the student has met the learning outcomes of the module. The work will normally              
be constituted as follows: 
  
Coursework:                                                                                                      100% 
Written assignment (K1, K2)                                                                               (25%) 
Students are required to carry out a case study analysis of a larger scale event. (1500 
words) 
 

Practical assignment (K3, K4, S1, S2, S3, S4)                                               (75%) 
Students are required to conceive and develop a viable idea for an event, as well as 
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plan and deliver the event. The event will be assessed live. In the event of this not 
being possible (good reasons to provided and approved by tutor) the event should be 
recording in agreement with the assessing tutor. (4500 words or equivalent) 

 
14.                  Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated 
annually. 

 Essential 
Allen, J., O'Toole, W., Harris, R., McDonnell, I. (2008) Festival and Special Event 
Management. 4th Edition. Sydney: John Wiley & Sons. 
  
Halsey, T (2012) Freelancer's Guide to Corporate Event Design . Abingdon: Focal 
Press. 
 
Hanam, C (2009) Health and Safety Management in the Live Music and Events 
Industry. 2nd Edition. Cambridge: Entertainment Technology Press. 
  
Recommended 
Curedale, R (2013) 50 Brainstorming Methods for Team and Individual Ideation . 
Topanga CA: Design Community College. 
 
Dobson, M.S (2010) Creative Project Management. New York: 
 
McGraw-Hill. Greene, D (2013) The Successful Corporate Event Planning 
Workbook. Kindle Edition. Omaha: David J Greene Publishing. 
 
Grimes, B (2014) Networked Audiovisual Systems. 1st Edition. New York: McGraw 
Hill Education 
 
Lucke, B (2013) Festival Planning Guide. California: Spearmint Books. 
 
Preston, C (2012) Festival and Events Management. 2nd Edition. Hoboken: John 
Wiley & Sons. 
 
Solomon, M. R. (2013) Consumer Behaviour: Buying, having, and being. 10th 
Edition. Upper Saddle River, NJ: Prentice Hall. 
 
Stutely, R. (2006) The Definitive Business Plan: The Fast Track to Intelligent 
Business Planning for Executives and Entrepreneurs. 2nd Edition. Harlow: FT 
Prentice Hall. 
  

Access to Law (2015) [online]. Available at: https://www.accesstolaw.com/about/. 
(Accessed 28 January 2015). 
 
Journal of Safety and Health at Work [online]. Available at: 
http://www.journals.elsevier.com/safety-and-health-at-work 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus guide 
for access details. 
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15.                  Module Run 
  

Academic 
Year 

Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year 
PT. 
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1. Module Code MBS6207 

2. Module Title Communication 

3. Level 6 

4. Credit Points 30 

5. Notional Learning Hours 300 

6. Subject Music Business 

7. Module Leader tbc 

8. Module Restrictions 
  

  
a. Prerequisites 

Successful completion of level 4 
and 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

None 

 

9.                  Aims 
This module will further students’ understanding of established communication 
models in society and media, allowing them to develop practical skills in negotiation, 
coaching, feedback culture and outcome orientated communication.The module will 
examine established corporate communication systems, developing understanding of, 
and skills in corporate communication systems with a very practical approach to 
getting measurable results through designed communication strategies. It aims to 
give students experience, which will help them in roles such as PR, Client 
director/manager and Social Media Manager etc. 
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10.                  Learning Outcomes 

On successful completion of this module students will be able to: 
Knowledge 

K1 Assess existing communication systems and patterns in corporate 
communication; 
K2 Evaluate the existing feedback culture in a group or organisation; 
K3 Integrate understanding of established communication models in and 
preferences into communication planning; 
K4 Interpret and discuss the effect of communication methods on  
desired outcomes in different scenarios. 
 

Skills 
S1 Propose the most suitable forms of communication for  a given outcome; 
S2 Design a viable communication plan and style guide for an 
organisation or event; 
S3 Measure the communicatory habits and preferences of a (sales) target 
group to best be able to design a sales oriented communication plan; 
S4 Compose suitable content for strategic writing and copywriting. 
 
  

11.                  Syllabus 

The module is divided into two units as follows (indicative list of key subjects): 
  
Unit MBS6207.1: Theories of communication 

 ●                    Established models 
●                     Mass communication 
●                     Focused areas of communication 
●                     Metacommunication 
●                     Communication roles and departments 
●                     Interactive communication 
●                     Communication in new and social media 
●                     Psychology of layout and design 
●                     Body language of the web (non-’verbal’ communication) 

  
Unit MBS6207.2: Communication in practice 

 ●                     Defining outcomes 

●                     Getting results 
●                     Developing trust and feedback cultures 
●                     Strategic writing 
●                     Positive outcome orientation 
●                     Clean language (Grove) and hypnotic language (Erickson) 
●                     Sales language 
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 12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations 
and independent study. Students will produce both practical and written work, 
and sit examinations to demonstrate that they have achieved the learning 
outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Lectures will introduce theoretical, critical/conceptual and technical issues related 
to the key topics of the syllabus; they will include guidance for further 
independent study, and open up associated issues and invite student questions 
and subsequent discussion; (K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and be 
subject to peer review; (S1, S2, S3) 
 
Practical skills will be facilitated in group demonstrations and workshop sessions, 
and students will also engage in individual/project group practical sessions. (K2, 
S4) 
 
Where applicable, practical and theoretical learning activities will be organised on 
a teamwork basis; (K4, S3) 
  
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on campus 
and remote access to a variety of learning materials, through a combination of 
synchronous and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
13.                          Assessment Weighting  
 
Formative Assessment 
Students will be required to undertake a series of [1-3] formative           
assessment tasks linked to the summative assessment tasks. The         
formative assignments will provide a structured opportunity for        
students to receive formal feedback that will direct the learning for           
each summative assessment task. 
 

Summative Assessment 
Summative assessment will take the form of a range of work           
demonstrating that the student has met the learning outcomes of          
the module. The work will normally be constituted as follows: 

Coursework:                                                                                     100% 
Written assignment (K2, K3, K4)                                                     (35%)  
Students are required to develop a communication strategy for a small (5-20 
staff) business. (2100 words) 
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Practical Assignment (K1, S1, S2, S3 S4)                                     (65%) 
Students are required to create a portfolio of work including, but not limited 
to the following components: style guide, corporate media, editorial and 
press release. (3900 words or equivalent). 
 
14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated 
annually. 

Essential 
Benson, N., Collin, C. (2014) The Psychology Book. (Kindle) London: Dorling 
Kindersley. Available at 
http://www.amazon.co.uk/Psychology-Book-Nigel-Benson- 
ebook/dp/B00I56P22W/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1412858463& 
sr=1- 1&keywords=The+Psychology+Book  (Accessed 09.10.14). 
 
Gunnarsson, S. (2014) Professional Feedback. 3rd Edition. Stockholm: 
Gunnarssons Förlag 
 
McQuail, D. (2010). McQuail's Mass Communication Theory . London: Sage 
Publications.  
 
Recommended 
Baer, K. (2010) Information design workbook: Graphic approaches, solutions, and 
inspiration + 30 case studies . Beverly, MA: Rockport. 
 
Chandler, D., Munday, R. (2011) A dictionary of media and communication. Oxford: Oxford 
University Press. 
  
Fang, I. (1997) A history of mass communication. Boston: Focal Press. 
 
Hansen, A., Machin, D. (2012) Media and communication research methods. Basingstoke: 
Palgrove Macmillan 
 
Jensen, K. (2002). A handbook of media and communication research . London: 
Routledge. 
 
LeMenager, J. (2011) Inside the organization: Perspectives on employee 
communications. Charleston, SC: CreateSpace. 
  
Lull, J. (2000) Media, communication, culture. Cambridge: Polity Press. 
  
Malamed, C. (2009) Visual language for designers: Principles for creating 
graphics that people understand. Beverly, MA: Rockport Publisher 
  
Stone, D., Heen, S. (2014) The Science and Art of Receiving Feedback Well . 
New York: VIKING / Penguin. 
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Sullivan, W., Rees, J. (2008) Clean Language: Revealing metaphors and 
opening minds. Camarthen: Crown House Publishing 
  
International Journal of Communication [online]. Available at http://ijoc.org/index.php/ijoc 
 
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
 
SAE Digital Libraries (in particular JSTOR, also AES and ACM). See Campus guide for 
access details. 
 

15.  Module Run 

  
Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT. 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT. 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT. 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT. 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT. 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT. 
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1. Module Code CMN6301 

2. Module Title Major Project (BA) 

3. Level 6 

4. Credit Points 60 

5. Notional Learning Hours 600 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions 
  

  
a. Prerequisites 

Successful completion of 
level 4 and level 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

  
None 

  
9.                  Aims 

The major project is intended to demonstrate a range of advanced skills in             
accordance with the requirements of a substantial level six project. Through           
successful completion the student will also exhibit their capacity to conduct           
independent projects and manage a large-scale venture. Central to the module           
is an exploration of research methodologies and their applications or the own            
artistic style and its presentation to the public. Students will develop a project             
proposal and submit this for approval. They will manage all aspects involved in             
preliminary and planning phases through to realisation. The major project is           
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self-generated and may take one of many different forms. There is however an             
expectation that the final deliverable will be of a calibre that will help progress              
the student into employment or postgraduate work. Research methods for a           
BA-Project could include interviews, surveys, audience-tests (audio, video,        
web etc.) or observations of user behaviour. Alternatively the student can focus            
on a high quality Creative Portfolio presenting his own artistic works to the             
public and evaluating his own style and performance. 
  
10.               Learning Outcomes 
  
On successful completion of this module students will be able to: 
  
Knowledge 

K1 Analyse a specialised field of interest; 
K2 Outline creative aspects within their specialised field 
K3 Discuss appropriate methodologies needed to undertake 
reliable and valid research or production of a creative portfolio; 
K4 Plan the complex processes involved in the implementation of a 
major project. 

Skills 
S1 Successfully apply appropriate methodologies needed to 
undertake reliable and valid research; 
S2 Apply academic and creative/practical skills appropriate to 
the level of study; 
S3 Manage a major project independently, professionally and 
efficiently 
S4 Communicate effectively and justify the outcomes. 

  

11.               Syllabus 
  

Single Unit CMN6301.1: Major Project (BA) 
  

●         Potential avenues for research in the field or for 
presenting artistic work; 

●          Valuable research areas and contact to the industry 
●          Research and production methodologies 

relevant to the major project; 
●          Development of project proposal 

and allocation of resources for the 
major project; 

●         Advanced project development and management 
skills. 

●        Combining, criticizing and defending the own work. 
  
12.               Learning, Teaching and Assessment Strategy 
Learning activities include lectures, workshops, seminars, tutorials, presentations and 
independent study. Students will produce both practical and written work, and sit 
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examinations to demonstrate that they have achieved the learning outcomes; (K1, K2, K3, 
K4, S1, S2, S3, S4) 
  
Lectures and one to one meetings with the tutor will introduce theoretical,            
critical/conceptual and technical issues related to the key topics of the syllabus; they             
will include guidance for further independent study, and open up associated issues            
and invite student questions and subsequent discussion; (K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module            
topics as well as providing opportunities to reflect on their learning and work in              
progress. Sessions may also include individual or group led presentations and be            
subject to peer review; (K1, K2, K3, K4) 

Practical skills will be facilitated in group demonstrations and workshop sessions,           
and students will also engage in individual/project group practical sessions in studio,            
lab and workstation environments; (S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be organised on a            
team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 

A substantial part of students’ learning will be constructed through independent           
self-directed activities, scaffolded through access to lecturer/supervisor/tutor support        
and guided study sessions; (K1, K2, K3, K4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will            
enhance the Learning, Teaching and Assessment strategy, facilitating on campus          
and remote access to a variety of learning materials, through a combination of             
synchronous and asynchronous means; (K1, K2, K3, K4, S1, S2, S3, S4) 
  
13.               Assessment Weighting  
 
Formative Assessment: 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
 
Summative assessment: 
Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
  
Coursework:                                                                                    100% 
Practical/Written Assignment (K1, K2, K3, K4, S1, S2, S3, S4)      (100%) 
The nature of the project and weighting between written and practical / 
artistic elements may vary, however for such projects at least 25% should 
consist of a written research paper. In case of a practical part an additional 
critical logbook has to be submitted, reflecting on the project, the process of 
working on it and the main points learned. 
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In case of a Creative Portfolio a weighting of 75% for the practical portfolio              
and 25% written for a critical logbook is recommended. The critical logbook            
must clearly show a concept for the Creative Portfolio, a reflection on the             
process of working on it and the main points learned. 
  
Individual Degree Centres may require their students, or offer them the           
opportunity, to supplement their written project report with an oral          
presentation and may, on the basis of the presentation, change the overall            
grade awarded for the module by up to two 20-point grades. (12,000 words             
or equivalent) 
  
14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and 
updated annually. 
  
Essential 
Booth, W.C., Colomb, G.G., Williams, J.M. (2008) The Craft of Research. 3rd Edition. 
Chicago: University Of Chicago Press. 
  
Dawson, C. (2007) A Practical Guide to Research Methods. Oxford: How To 
Books Ltd. 
  
Reardon, D. (2006) Doing Your Undergraduate Project (SAGE Essential 
Study Skills Series). London: Sage Publications Ltd. 
 

Recommended 
Bolton, G.E.J. (2005) Reflective Practice: Writing and Professional Development. London: 
Sage Publications Ltd. 
 
Creswell, J.W. (2008) Research Design: Qualitative, Quantitative, and 
Mixed Methods Approaches. London: Sage Publications, Inc. 
  
Hart, C. (1999) Doing a Literature Review: Releasing the Social Science 
Research Imagination. London: Sage Publications Ltd. 
  
Jensen, K. (2002) A Handbook of Media and Communication Research. 
London: Routledge. 
  
May, T. (2001) Social Research: Issues, Methods and Process. Buckingham: 
Open University Press. 
  
Metcalfe, M. (2006) Reading Critically at University (Sage Study 
Skills Series). London: Sage Publications Ltd. 
  
Moon, J. (2006) Learning Journals: A Handbook for Academics, Students 
and Professional Development. London: Routledge. 
  
Saunders, M., Thornhill, A., Lewis, P. (2006) Research Methods for 
Business Students. 4th Edition. London: Prentice Hall. 
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Shaughnessy, J.J. (2008) Research Methods In Psychology. Texas: 
McGraw Hill Higher Education. 
  
Thompson, S., Thompson, N. (2008) The Critically Reflective Practitioner. 
New York: Palgrave Macmillan. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org 
  
 
15.               Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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1. Module Code CMN6302 

2. Module Title Major Project (BSc) 

3. Level 6 

4. Credit Points 60 

5. Notional Learning Hours 600 

6. Subject All programmes 

7. Module Leader tbc 

8. Module Restrictions 
  

  
a. Prerequisites 

Successful completion of 
level 4 and level 5 modules 

b. Programme Restrictions None 

c. Level Restrictions None 

d. Other Restrictions or 
Requirements 

  
None 

 
9.                  Aims 

The major project is intended to demonstrate a range of advanced skills in 
accordance with the requirements of a substantial level six project. Through 
successful completion the student will also exhibit their capacity to conduct 
independent projects and manage a large-scale venture. Central to the module 
is an exploration of research methodologies and their applications. Students 
will develop a project proposal and submit this for approval. They will manage 
all aspects involved in preliminary and planning phases through to realisation. 
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The major project is self-generated and may take one of many different forms. 
There is however an expectation that the final deliverable will be of a calibre 
that will help progress the student into employment or postgraduate work. 
Research methods for a BSc-Project could imply calculations, measurements, 
simulations or observations of technical/scientific correlations. 
  

10.               Learning Outcomes 
  
On successful completion of this module students will be able to: 
  
Knowledge 

 K1 Analyse a specialised field of interest; 
K2 Outline creative aspects within their specialised field; 
K3 Discuss appropriate methodologies needed to undertake 
reliable and valid research; 
K4 Plan the complex processes involved in the implementation of a major 
project. 

  
Skills 

S1 Successfully apply appropriate methodologies needed to 
undertake reliable and valid research; 
S2 Apply academic and creative/practical skills appropriate to the 
level of study; 
S3 Manage a scientific major project independently professionally 
and efficiently; 
S4 Communicate effectively and justify the outcomes. 

  
  
11.               Syllabus 
 

Single unit CMN6302.1: Major Project (BSc): 

●       Potential avenues for research in the field; 
●       Valuable research areas and contact to the industry; 
●       Research and production methodologies relevant to the major project; 
●       Development of project proposal and allocation of resources for the major 
project; 
●       Advanced project development and management skills; 
●       Combining, criticising and defending the own work. 

 
12.               Learning, Teaching and Assessment Strategy 

Learning activities include lectures, workshops, seminars, tutorials, 
presentations and independent study. Students will produce both practical and 
written work, and sit examinations to demonstrate that they have achieved the 
learning outcomes; (K1, K2, K3, K4, S1, S2, S3, S4) 
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Lectures and one to one meetings with the tutor will introduce theoretical, 
critical/conceptual and technical issues related to the key topics of the 
syllabus; they will include guidance for further independent study, and open up 
associated issues and invite student questions and subsequent discussion; 
(K1, K2, K3, K4) 
  
Seminars and tutorials will enable students to engage critically with the module 
topics as well as providing opportunities to reflect on their learning and work in 
progress. Sessions may also include individual or group led presentations and 
be subject to peer review; (K1, K2, K3, K4) 
  
Practical skills will be facilitated in group demonstrations and workshop 
sessions, and students will also engage in individual/project group practical 
sessions in studio, lab and workstation environments; (S1, S2, S3, S4) 
  
Where applicable, practical and theoretical learning activities will be organised 
on a team-work basis; (K1, K2, K3, K4, S1, S2, S3, S4) 
 
A substantial part of students’ learning will be constructed through independent 
self-directed activities, scaffolded through access to lecturer/supervisor/tutor 
support and guided study sessions; (K1, K2, K3, K4) 
  
Use of a Virtual Learning Environment (VLE) and other e-learning solutions will 
enhance the Learning, Teaching and Assessment strategy, facilitating on 
campus and remote access to a variety of learning materials, through a 
combination of synchronous and asynchronous means; (K1, K2, K3, K4, S1, 
S2, S3, S4) 
 
13.               Assessment Weighting  

Formative Assessment: 
Students will be required to undertake a series of 1-3 formative assessment            
tasks linked to the summative assessment tasks. The formative assignments          
will provide a structured opportunity for students to receive formal feedback           
that will direct the learning for each summative assessment task. 
  
Summative assessment: 
Summative assessment will take the form of a range of work demonstrating            
that the student has met the learning outcomes of the module. The work will              
normally be constituted as follows: 
  
Coursework:  100% 
Practical/Written Assignment (K1, K2, K3, K4, S1, S2, S3, S4)                   (100%) 
The nature of the project and weighting between written and 
practical/technical/scientific elements may vary, however for such projects at 
least 25% should consist of a written research paper. In case of a practical part 
an additional critical logbook has to be submitted, reflecting on the project, the 
process of working on it and the main points learned. 
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Individual Degree Centres may require their students, or offer them the           
opportunity, to supplement their written project report with an oral          
presentation and may, on the basis of the presentation, change the           
overall grade awarded for the module by up to two 20-point grades.            
(12,000 words or equivalent) 
  
14.               Learning Materials 

NB: The materials identified here are indicative and will be reviewed and updated 
annually. 
  
Essential 
Booth, W.C., Colomb, G.G., Williams, J.M. (2008) The Craft of Research. 3rd Edition. 
London: University Of Chicago Press. 
 
Dawson, C. (2007) A Practical Guide to Research Methods. Oxford: How To 
Books Ltd. 
  
Reardon, D. (2006) Doing Your Undergraduate Project (SAGE Essential 
Study Skills Series). London: Sage Publications Ltd. 
  
Recommended 
Bolton, G.E.J. (2005) Reflective Practice: Writing and Professional Development. London: 
Sage Publications Ltd. 
 
Creswell, J.W. (2008) Research Design: Qualitative, Quantitative, and 
Mixed Methods Approaches. London: Sage Publications, Inc. 
  
Hart, C. (1999) Doing a Literature Review: Releasing the Social Science 
Research Imagination. London: Sage Publications Ltd. 
  
Jensen, K. (2002) A Handbook of Media and Communication Research. 
London: Routledge. 
  
Metcalfe,  M.  (2006)  Reading  Critically  at  University  (Sage Study Skills 
Series). London: Sage Publications Ltd. 
  
Moon, J. (2006) Learning Journals: A Handbook for Academics, Students 
and Professional Development. London: Routledge. 
  
Saunders, M., Thornhill, A., Lewis, P. (2006) Research Methods for 
Business Students. 4th Edition. London: Prentice Hall. 
  
Shaughnessy, J.J. (2008) Research Methods In Psychology. Texas: 
McGraw Hill Higher Education. 
  
Thompson, S., Thompson, N. (2008) The Critically Reflective Practitioner. 
New York: Palgrave Macmillan. 
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Corbin, J., Strauss, A. (2014) Basics of Qualitative Research: Techniques and           
Procedures for Developing Grounded Theory. 4th Edition. Los Angeles: Sage          
Publications. 
  
Journal of Writing Research [online]. Available at http://www.jowr.org/ 
  

15.               Module Run 

Academic Year Delivery Mode 

2015/16 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2016/17 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2017/18 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2018/19 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2019/20 2-year FT, 3-year FT, 4-year PT, 6-year PT 

2020/21 2-year FT, 3-year FT, 4-year PT, 6-year PT 
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